
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



DR. THE RIGHT HON. KEITH CLAUDIUS MITCHELL 
PRIME MINISTER  

GRENADA, CARRIACOU AND PETIT MARTINIQUE 
 
 

Keith Claudius Mitchell was born to Dowlyn and Catherine Mitchell in 
Brizan, St. George. 

He received his primary education at the Happy Hill R.C. School and 
the J.W. Fletcher Memorial School. He went on to the Presentation 
Brothers College then to the University of the West Indies, Cave Hill 
Campus, where he gained a Bachelor of Science Degree in 
Mathematics and Chemistry(1971), followed by a Masters Degree 
from Howard University(1975) and a Doctorate in Mathematics and 
Statistics from the American University(1979). 

An avid cricketer, Dr. Mitchell was a member of the Grenada Cricket 
Team from 1964 – 1966. In 1973 he was made Captain of the Grenada 
Cricket Team as well as the combined Windward and Leeward Youth 
Cricket Team.  

Dr. Mitchell also maintained his love for academia, and taught at the Presentation 
Brothers College in Grenada, and was also a Mathematics Professor at Howard University between 1977 and 1983. He 
also started his own consulting firm in Washington, D.C., and subsequently worked as a professional consultant to 
many Government Departments and private corporations in the United States. 

In 1984, he was elected Member of Parliament for St. George North West, and has held the seat in each subsequent 
election. Dr. Mitchell was elected Political Leader of the New National Party (NNP) in 1989 defeating Prime Minister 
Herbert Blaize. He served as Minister of Communications, Works and Public Utilities, Cooperatives, Community 
Development, Women’s Affairs and Civil Aviation from 1988 to 1989 in the New National Party (NNP) Government.  

On June 20 1995, Dr. Mitchell successfully led the party to victory in the 1995 general elections winning eight out of 
fifteen seats in the House of Representatives; Dr. Mitchell took office as Prime Minister, along with his Cabinet, on 
June 22, 1995. 

In the 1999 election, Dr. Mitchell led the New National Party to an unprecedented victory, winning all 15 
constituencies and being the first Prime Minister since Independence to win two consecutive general elections. His 
portfolio included Minister of National Security, Finance, Trade, Industry, Planning and Information and later on 
National Security and Information.  

Dr. Mitchell led the Party to another unprecedented but narrowly won election on November 27, 2003, when the 
Party was elected to a third consecutive term in Office. He held the portfolios of National Security, Human Resource 
Development, Information, Information Communication Technology (ICT), Business and Private Sector Development 
and Youth Development. Her Majesty the Queen appointed him to the Privy Council on February 20, 2004. 

The New National Party was defeated in the general election held on July 8, 2008 by the National Democratic 
Congress (NDC), winning only four seats against 11 for the NDC. Dr. Mitchell himself was re-elected to his seat for St. 
George North West and continued as NNP leader. He was sworn in as Leader of the Opposition on July 16, 2008. 

On February 19thth, 2013, Dr. Mitchell and his New National Party defeated the incumbent Tillman Thomas and the 
National Democratic Congress, winning all 15 Seats- the second time he and his party achieved such a historic feat. On 
February 20th, 2013, Dr. The Right Honourable Keith Mitchell was sworn in as Prime Minister, for the fourth time. 
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In his capacity as Prime Minister, Dr. Mitchell has served as Chairman of the Caribbean Community (CARICOM) from 
January to July 1998 and from July to December 2004; Chairman of the Board of Governors of the Caribbean 
Development Bank from May 1997 to May 1998; Chairman of the Ministerial Council of Association of Caribbean 
States from 1996 to 1997; Chairman of the Organization of Eastern Caribbean States (OECS) from May 2000 to January 
2002, being the longest serving Chairman of the regional sub-group. 

He is currently Chairman of CARICOM, Chairman of the World Bank Small States Forum, Chairman of the Board of 
Directors of the Caribbean Development Bank, and Lead Head for Science and Technology under CARICOM. 

On the domestic front, Prime Minister dr. Keith Mitchell is also the Minister of Finance and Energy, Economic 
Development, Information, Implementation, National Security, Disaster Management and Home Affairs. 

 
 

 
 

 

 

THREE ISLANDS 

ONE UNIQUE  DESTINATION     

Grenada and, Carriacou, and Petite Martinique offer: 

 Diverse products within close proximity of each other 

 45 White sand beaches 

 10+ natural waterfalls 

 First Underwater Sculpture Park 

 Safe, community-oriented culture 

 Bountiful natural preserves such as the Grand Etang Rainforest  

 Highest graded spices and exquisite dark chocolate 

www.puregrenada.com 
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MESSAGE FROM THE MINISTER OF TOURISM 
 

 
 

 
HON. DR. CLARICE MODESTE-CURWEN 

MINISTER OF TOURISM, CIVIL AVIATION AND  
CULTURE | GRENADA 

 
 
A Spicy Welcome from Pure Grenada, Carriacou and Petite 
Martinique. 
 
Pure Grenada, Carriacou and Petite Martinique is delighted to 
welcome you to SOTIC 2017. We believe our destination provides the 
perfect atmosphere to discuss and find the right solutions to the key 
issues affecting the Caribbean’s tourism as we work together to grow our 
market share. As we welcome you, we take the time to remember our 
brothers and sisters, affected by the recent Hurricanes Irma and Maria. Please 
continue to support the recovery efforts. Indeed, together we will rebuild and rebound. 
 
While you are with us we encourage you to enjoy the beauty of Pure Grenada, the Spice of the Caribbean. Feel free to 
wonder at the lush beauty of our island and pristine white sandy beaches, marvel at our gorgeous waterfalls with their 
sparkling crystal-clear pools, enjoy our famous rum and chocolate tours and learn more about our spices on a cuisine 
tour. 
There's so much more to experience, therefore we invite you to come back to spend more time with our warm and 
friendly people. 
  
  
Hon. Clarice Modeste-Curwen, M.P. 
Minister for Tourism, Civil Aviation and Culture 
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Please support the CTO Relief Effort by donating at: 

https://www.gofundme.com/hurricane-relief-fund-cto 

one sea, one voice 
one caribbean 

The global voice of the region’s 

finest countries and territories 

www.onecaribbean.org 

https://www.gofundme.com/hurricane-relief-fund-cto


MESSAGE FROM THE CTO CHAIRMAN 
 

 
 

 
HON. DIONISIO JAMES D’AGUILAR 

MINISTER OF TOURISM AND  
AVIATION | BAHAMAS 

& 
CHAIRMAN | CTO COUNCIL OF MINISTERS &  

COMMISSIONERS OF TOURISM 
 

 

Dear Delegate, 
 
This year’s State of the Tourism Industry Conference (SOTIC) comes at a 
trying time for Caribbean tourism. 
 
Never in the history of the planning of this event have situations, circumstances and 
conditions in our member destinations, and by extension, the Caribbean, changed so dramatically, so drastically, and 
so disturbingly in such a short space of time. 
 
The planning for SOTIC 2017 began with realities and challenges that were quite different. While we were planning 
only to explore ways to supercharge the Caribbean brand and meeting the needs of new explorers, we must now also 
focus on recovery and rebuilding following the passage of two monstrous category five hurricanes that violently 
battered some member countries of the Caribbean Tourism Organization. 
 
So while the old realities are still present, we have also planned a special four-hour session on recovering and 
rebuilding, scheduled for Thursday 12 October. 
 
Key recommendations from the session will form part of a comprehensive document which we believe will have 
industry-wide international significance. And we expect these recommendations will help to inform our future 
strategies. 
 
I wish to thank the Government of Grenada for an exceptional welcome and for the determined effort you put into 
ensuring a wonderful experience.   
 
Thank you too, to the CTO staff, who worked tirelessly and defied the odds to bring this conference to fruition. You 
have certainly earned your keep. 
 
Most of all, thanks to everyone of you, especially the delegates from the worst affected countries and the youth 
congress participants, for being here. Your presence is testimony to your unselfish commitment to Caribbean 
tourism. 
 
I invite you to enjoy Pure Grenada, the spice of the Caribbean and leave with lasting  impressions.   
 
 
Hon. Dionisio  James D'Aguilar  
Chairman, Council of Ministers & Commissioners  of Tourism 
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MESSAGE FROM THE CTO SECRETARY GENERAL 
 

 
 

 
HUGH RILEY 

SECRETARY GENERAL & CHIEF EXECUTIVE OFFICE 
CARIBBEAN TOURISM ORGANIZATION  

 
 
 
Dear Delegate, 
 

Please join me in extending our sincere gratitude to the Government 
and People of Grenada for hosting what could turn out to be the most 
important State of the Tourism Industry Conference (SOTIC) ever.   
 
I wish to thank specifically the honourable minister of tourism, Dr. Clarice 
Modeste-Curwen, and her team at the Ministry of Tourism, Civil Aviation & Culture, 
and Patricia Maher and staff at the Grenada Tourism Authority, for so enthusiastically embracing SOTIC and working 
feverishly to ensure as smooth a programme as possible. 
 
This year’s conference comes at a time when many of our members and faithful partners are recovering from two of 
the most destructive hurricanes ever.  
 
Hurricanes Irma and Maria have forced changes to the conference programme to include a special session on recov-
ering and rebuilding, for which we have invited experts in various fields to share information on the best ways to 
rebound after major disasters. 
 
In addition, we have an impressive group of presenters who will challenge, inspire and engage you on a range of top-
ics of importance to virtually every segment of our industry. There has hardly ever been a time when examining the 
state of tourism and plotting its future was more urgent than right now.  
 
I am thankful for your presence, your input and your support. 
  
 
Hugh Riley 
Secretary General and CEO 

Page 48 



ABOUT THE 
HOST COUNTRY 
Grenada, the Spice of the Caribbean; a place where untouched beauty meets our warm people content with a simple 
way of life. Grenada offers a lifestyle so pure and authentic that you feel instantly renewed.  
  
Visitors who have never travelled to Grenada, will discover our 40 pristine white sand beaches and 30 unforgettable 
dive sites, including the largest shipwreck in the Caribbean ‘Bianca C’ and the World’s First Underwater Sculpture 
Park.  On land, visitors will wonder at the beauty of Grenada’s waterfalls, dramatic hiking trails and rich history. 
 
Pure Grenada is well known for having the friendliest people in the world and this ingredient is key to having a wel-
coming experience.  And while Grenada is best known as the ‘The Spice of the Caribbean’ for our nutmeg and mace, 
there is a sweet fact that we want to share with the world. We are also the ‘Chocolate Island’ of the Caribbean with 
four companies producing incredible organic chocolate. All these fabulous experiences and more await every visitor.   
 

KEY FACTS ABOUT  
PURE GRENADA 
   

LOCATION 
Grenada, Carriacou, Petite Martinique are located in the Eastern Caribbean, West of Barbados and North of Trinidad 
and Tobago. 
  

POPULATION 
Approximately 100,000 people. 
  

CURRENCY 
The local currency is the Eastern Caribbean dollar (EC) but the US Dollar is accepted.  Banks will exchange EC $2.67 for 
US $1.00 cash. 
 

MEDICAL FACILITIES 
The General Hospital is located in the capital city of St. George while the Princess Alice Hospital is located in the 
northern parish of St. Andrew and the Princess Royal Hospital is located on our sister island of Carriacou. The St. Au-
gustine Medical Services is a private hospital on the mainland. 
 

ELECTRICITY 
The voltage on island is 220 volts - 50 cycles. Appliances rated at 110 volts (US Standard) normally work with a trans-
former. Most hotels provide dual voltage shaver units, but an adaptor plug is necessary for small appliances. 
 
For more information on Grenada, visit www.PureGrenada.com.  
  

ABOUT THE  
STATE OF THE TOURISM INDUSTRY CONFERENCE — SOTIC 2017 
The annual State of the Industry Conference (SOTIC) is the pre-eminent tourism gathering in the region. It brings to-
gether Caribbean tourism practitioners, policy makers, strategic partners from the public and private sectors, and 
travel professionals, to discuss issues, identify solutions and courses of action to keep the region competitive and 
therefore benefit its tourism industry.    
 
Speakers of international and regional acclaim provide best case practices and winning strategies on a wide range of 
topics critical to the growth of Caribbean tourism, all with a view toward the development of a sustainable tourism 
industry. Youth from several CTO member countries contribute to the discussions at a Youth Congress, one of the sev-
eral vehicles through which CTO encourages the best and brightest to consider tourism as a career.    
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Under this year’s theme “Super-Charging the Caribbean Brand: Meeting the Needs of the New Explorers”, the Conference will 

expose some of the best examples of how destinations, businesses and attractions drive value through outstanding 
experiences that meet the constantly changing expectations of our visitors.  It will also explore how technology is be-
ing used to respond to these new demands, how the use of artificial intelligence is changing experiences, and define 
who the new explorers are so that, together, we can supercharge the Caribbean brand and move confidently into the 
future. 
 

ABOUT THE 
CARIBBEAN TOURISM ORGANIZATION 
The Caribbean Tourism Organization (CTO), with headquarters in Barbados and offices in New York and London, is the 
Caribbean’s tourism development agency comprising membership of the finest countries and territories including 
Dutch, English, French and Spanish, as well as a myriad of private sector members. The CTO’s vision is to position the 
Caribbean as the most desirable, year round, warm weather destination, and its purpose is Leading Sustainable Tour-
ism - One Sea, One Voice, One Caribbean.  
 
The organization provides specialized support and technical assistance in sustainable tourism development, mar-
keting, communications, advocacy, human resource development, event-planning & execution and research & infor-
mation technology.   
 
Through the CTO Foundation, one of CTO’s charities, Caribbean students receive scholarships to pursue studies in for-
eign languages and tourism-related subjects.  
 
The CTO’s Headquarters are located at:  

Ground Floor, Baobab Tower | Warrens | St. Michael | Barbados BB 22026  
Phone: (246) 427-5242 | Fax: (246) 429-3065 | E-mail: CTObarbados@caribtourism.com  
 

The CTO’s London office is located: 
The Quadrant | Richmond | Surrey TW9 1BP | England  
Phone: 011 44 208 948 0057 | Fax: 011 44 208 948 0067 | E-mail: CTOlondon@caribtourism.com 
 

 The CTO’s New York office is located: 
80 Broad Street, Suite 3302 | New York, NY 10004 | USA 
Phone: (212) 635-9530 | E-mail: CTOny@caribtourism.com 
  

CTO is represented in Canada by Nancy Drolet | Email:  DroletN@caribtourism.com.   Tel:  905-857-1986 
 
For more information on the Caribbean Tourism Organization please visit www.OneCaribbean.org. 

For information on our member destinations visit www.CaribbeanTravel.com. 
 
 

CTO MEMBER COUNTRIES 

 

 
 
 
 
 
 

Anguilla 

Antigua and Barbuda 

Bahamas 

Barbados 

Belize 

British Virgin Islands 

Cayman Islands 

Cuba 

Curaçao 

 Dominica 

 Grenada 

 Guyana 

 Haiti 

 Jamaica 

 Martinique 

 Montserrat 

 Puerto Rico 

 Saint Lucia 

St. Eustatius 

St. Kitts and Nevis 

St. Maarten 

St. Martin 

St. Vincent and the Grenadines 

Trinidad and Tobago 

Turks and Caicos Islands 

United States Virgin Islands 

Venezuela  

Page 10 

mailto:CTObarbados@caribtourism.com
mailto:CTOlondon@caribtourism.com
mailto:CTOny@caribtourism.com
http://www.OneCaribbean.org
http://www.CaribbeanTravel.com


C T O  B U S I N E S S  M E E T I N G S  
 
 
 
 
 
 
MONDAY, OCTOBER 9, 2017 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 

TUESDAY, OCTOBER 10, 2017 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

8:00am—6:00pm Conference Registration   

conference Centre, Radisson 

8:00am–12:15pm CTO STRATEGIC PLANNING MEETING 

 Venue: Trinidad Room, Radisson 

9:00am–4:00pm Destination Tour for Members of the Media  

12:30pm–2:00pm Luncheon for Ministers and Commissioners of Tourism and Board of Directors 

  
Venue:  Greenery, Radisson 

Sponsored by Cable & Wireless Business 

2:00pm–5:00pm 
Joint Meeting of the CTO Council of Tourism Ministers and Commissioners and 
the CTO Board of Directors 

  Venue: Trinidad Room,  Radisson 

7:00pm–8:30pm Opening Ceremony for All Delegates 

  Venue:  Crown Ballroom, Radisson 

8:30pm–10:00pm Welcome Reception for All Delegates 

  Venue:  Oasis Pavilion, Radisson 

    9:00am–6:00pm 
Conference Registration  

Conference Centre, Radisson 

9:00am–3:00pm Destination Press Briefings 

 Venue: St. Andrew, Radisson 

3:30am–5:30pm Executive Committee Meeting 

 Venue: Greenery, Radisson 

5:30pm–6:30pm CTO Foundation Board of Directors Meeting 

  Venue:  St. Lucia Room, Radisson 

7:00pm–9:00pm Reception for Ministers and Commissioners of Tourism , Board of Directors and  
Committee Members  

 Venue:   Spice Island Beach Resort 

 Reception for Members of the Media  

  Venue: Lighthouse Restaurant, Le Phare Bleu 
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MEET OUR KEYNOTE SPEAKER  
 

 
 

 
DORSEY LEVENS 

FOUNDER & PRESIDENT 
LEVENS COMMUNICATIONS  

 
 
 

E 
ncouraged by his success in broadcasting, Dorsey Levens first 
developed Levens Communications to enlarge his vision of 

producing quality, inspirational entertainment to theater stages 
across the country. He is continuing this dream through the newly 
established The TakeOver Project, which will include television and 
film projects in the near future.  
 
Mr. Levens is a retired American football running back in the National Football 
League. He was drafted by the Green Bay Packers in the fifth round (149th overall) of 
the 1994 NFL Draft. He played college football at Notre Dame and later Georgia Tech. In his career, he also played for 
the Philadelphia Eagles and New York Giants. While playing for the Packers, he rushed for 1,000 or more yards twice 
and was selected to the Pro Bowl after the 1997 season. In 2009, He was elected to the Green Bay Packers Hall of 
Fame. After retiring from the NFL, Mr. Levens became a NFL analyst for the sports website PlayerPress.com. There, he 
picked NFL games against the spread, and against other professional athletes and experts. He later became an analyst 
for Sprint Exclusive Entertainment’s NFL Mobile Gamecenter, where he broke down all the NFL games for viewers each 
week.  M. Levens most recently became a pro football analyst for Comcast Sports Southeast as well as a panelist 
for The Panel on Fox Sports South. 
  
Mr. Levens’ current entertainment roles and accomplishments include writing and serving as executive producer 
for Bell Rung, an insightful documentary focused on bringing to light the long-term effects and life-altering health is-
sues suffered by many former professional football player as well as co-writing and serving as the executive producer 
of Stripped, a hit stage play.  Recently he has appeared in Tyler Perry's hit stage play Madea On The Run, Tyler Perry's 
sitcom For Better Or Worse, and British comedy Gridiron UK. Film credits also include We Are Marshall and Three Can 
Play That Game.  
 
Mr. Levens has recently joined The Empowerhouse Group as their Senior Sports Consultant, presenting The BioCode 
System. 
  
He earned a BS in Management from Georgia Tech. 
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CONFERENCE FACTS  
All conference activities will take place at Radisson Grenada Beach Resort, unless otherwise indicated.  Information 
in this program is correct at the time of writing but is subject to change without notice. 
  
Our objective is to make your experience at SOTIC pleasant and enjoyable.  Please note and heed the following infor-
mation to help us achieve that objective. 
 
AIRPORT/HOTEL TRANSFERS 
Unless otherwise advised, airport/hotel transfers will be provided by Caribbean Horizons.  Caribbean Horizons has a 
desk just outside the  Maurice Bishop International Airport, after clearing Customs.  Please take a moment upon your 
arrival in Grenada to reconfirm your departure with them.  At that time, or shortly thereafter, you will receive infor-
mation on the time that your scheduled bus will be leaving the host hotel for the Airport.   Please make every effort to 
be on the bus at your scheduled departure time.  There will be no refunds for transfers between the airport and hotel 
if you miss the bus.  You may reach Caribbean Horizon at info@caribbeanhorizons.com, Tel:   
  

CONFERENCE BADGES 
Delegates are required to wear their badges to all conference activities including social functions.  Only your badge 
identifies you as a registered conference delegate and will gain you access to the events.  If you lose it or need to have 
it reissued through no fault of Conference organizers, there will be a replacement fee of US $10.00 per badge. 
 

DRESS CODE 
The Conference dress code is as follows: 

 Opening Ceremony - Business Attire (shirt jackets, mandarin collars or jacket and tie for men). 

 Conference Sessions - Business Casual Attire 

 Evening Functions - Cocktail Attire (no shorts, jeans, t-shirts or sneakers) 
 
OPENING CEREMONY 
The Opening Ceremony will be held in the Crown Ballroom, Radisson Grenada Resort and is scheduled to begin 
promptly at 7:00pm on Tuesday, October 10th.  All delegates are kindly asked to be in their seats by 6:50pm so that 
the Opening Ceremony may begin on time. 
 

POST CONFERENCE TOURS 
The Grenada Tourism Authority has kindly offered  pre and post conference tours for delegates and their companions 
visiting Grenada for the purpose of the State of the Tourism Industry Conference – SOTIC. For more details on tours 
and registration form, please visit http://sotic.onecaribbean.org/tours/.  
 

PRESS ROOM 
The Press Room will be located in St. Andrew. Room in the Conference Centre.   The Press Room is designed to 
serve accredited Press only and only Journalists and individuals holding Press Briefings or invited to the Press Confer-
ence will have access.  The Press Room will operate from 8:30am – 6:00 pm daily, from Monday, October 9th through 
Friday, October 13th..   
  

SECRETARIAT 
The Conference Secretariat will be located in St. Vincent Room in the Conference Centre.  Secretariat Hours are 
8:00am – 6:00pm daily from Monday, October 9 to Friday, October 13, 2017. 
 

PROMOTIONS 
As a benefit of membership, private sector members of CTO may use the designated tables outside the Secretariat to 
distribute their promotional materials .  The tables will be available from  Wednesday, October 11 through Friday, 
October 13, 2017. 
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MEET OUR CONFERENCE ANCHO R 
 

 
 

 
CAROL HAY 
DIRECTOR OF MARKETING 
CARIBBEAN TOURISM ORGANIZATION | UK AND EUROPE 
 
 

C 
arol Hay has over 25 years in the tourism sector, her primary 
areas of expertise include marketing, destination branding, 

product development, sustainable tourism development, public 
relations, crisis management and social media. Ms. Hay is currently 
Director of Marketing UK & Europe for the Caribbean Tourism Organi-
zation, a positon she has held for the past 7 years. Previously she was 
the Director of Tourism UK & Europe for the Antigua and Barbuda Tour-
ism Authority. 
 
Ms. Hay has also held senior positions with The Jamaica Tourist Board, BWIA International Airways and the Jamaica 
Promotions Corporation. She is an accomplished speaker and has addressed audiences across the globe on female 
leadership, destination branding and competitiveness.   
 
She holds a Masters in Marketing, Bachelors in Business Administration and numerous professional qualifications in-
cluding Cultural Diplomacy, Public Relations, Human Resources Development, Coaching, Mentoring and Neuro Lin-
guistic Programming (NLP).  
 
In her spare time Ms. Hay coaches and mentors professional women and young people, and also volunteers to sup-
port young people preparing for work. She loves to travel, cook, meet new people and generally make the most of 
life! 
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WEDNESDAY, OCTOBER 12, 2017 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

8:20am –   8:25am 
Security Briefing 
•   Orland Harry, Sales and Event Coordinator, Radisson Grenada Beach Resort 

  Venue:  Crown Ballroom 

8:30am –   9:15am 

Keynote Address for all delegates 

Speaker:   
•   Dorcey Levens, Founder and President, Levens Communications  

  Venue:  Crown Ballroom 

9:30am – 10:45am General Session I for All Delegates 

  INFUSING DYNAMISM IN CARIBBEAN TOURISM 

  

For the third straight year, Caribbean tourism arrivals outpaced the global average, 
yet our share of the global market is not growing, remaining steady at 2.4 per cent. 
Meanwhile, new destinations are entering the race for the global tourism dollar, 
while established ones are adding new, exciting products to attract an ever changing 
traveller.  This session will examine where the Caribbean stands in this global context, 
how the region is perceived and how we overcome unexpected challenges and super-
charge the brand to improve its competitiveness, grow demand and increase value. 

 

Speakers: 
•  Caroline Gallichan-Hurley, Operations Manager Eastern Caribbean Virgin Holidays  
•  Jennifer Hendry, Senior Research Associate, Canadian Tourism Research Institute 
•  Josh Courtney, Voda Brand 

 
Moderator:  
•  Marla Dukharan, Chief Economist, Bitt 

 Venue:  Crown Ballroom 

11:00am – 11:30am 
Coffee Break for all delegates 
Venue:  Ballroom Foyer 

11:30am –   1:00pm General Session II for All Delegates 

  WHO ARE THE NEW EXPLORERS? 

  

The ever changing travel demographic means tourism practitioners must forever 
adapt to the evolving needs of travellers.  Be it Generation Z, the Fifties, New Female 
Traveller or Hipsters, tomorrow’s travellers are demanding unique experiences that 
appeal to their individual tastes.  This session will help you identify the new explorers, 
what they want, how they spend and how to attract them. 

 

Speakers: 
•  Mathew Probasco, Freelance Journalist 

 Stephanie Oswald, Editor-in-Chief and Founder, TravelGirl Magazine Emmy-Award 
winning Journalist at CNN 

•  Chris Spring, Managing Partner, China Ni Hao 

  
Moderator:   
•  Barry Collymore, Director, Port Louis Marina Development and Mount Cinnamon 
    Beach Resort 

  

Venue:  Crown Ballroom 
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1:00pm –  2:30pm Sponsors Presentation by Silversands followed by 
Luncheon for all delegates 

 Venue:  Tradewinds Restaurant 

2:30pm –  3:45pm General Session III for All Delegates 

  BUSINESS MODELS THAT ROCK! 

  

As travel destinations and service operators seek to increase tourism intake, it is im-
perative that businesses design and deliver unique and authentic experiences that 
help them stand out from the crowd and succeed. They must have unique value prop-
ositions, diverse revenue streams and loads of creativity. This session will present 
proven business models that create compelling value for visitors and help vacation 
providers rethink how we generate revenue, explore how to develop models that are 
highly scalable, unique, loved by customers, disrupt the industry and are profitable.  

 

Speakers: 
•   Francine Howard, Marketing and Service Development, Sprint 
•   Helen Beck, Vice President,  International Marketing and Sales, Crystal Cruises  
•   Jason Nichols, Lead Brand Partner, Linqia 

 
Moderator:   
•   Shadel Nyack-Compton, Managing Director, Belmont Estate  

 Venue:   Crown Ballroom 

3:45pm –  4:00pm 
Coffee Break for all Delegates 

Venue:  Ballroom Foyer 

4:00pm –  5:15pm General Session IV for All Delegates 

 
TURNING OUR WATERS INTO GOLDMINES—INVESTING  

IN THE BLUE ECONOMY 

 

The contribution of the region’s marine resources to Caribbean economies is critically 
important, especially for small island developing states (SIDS) like those in the Caribbe-
an, which have a narrow resource base.  However, the ‘blue economy’ or the ‘ocean 
economy’ is now being seen as providing wider and more diverse opportunities to fuel 
new industries, stimulate different kinds of jobs and put countries on a more innova-
tive and competitive path, while restoring ocean health.  From a tourism and tourism-
related perspective the session will be looking at areas such as shipping and port facili-
ties, tourism’s use of the marine and costal environments. 

 

Speakers: 
•   Robert Hathaway, Manager, Glossy Bay Marina   
•   Dr. Eric Deans, Chief Executive Officer, Jamaica Special Economic Zone  
     Authority (JSEZA) 
•   Phil Saye, Owner, Dive Grenada 

 
Moderator: 
•   Merina Jessamy, Permanent Secretary, Ministry of Agriculture, Lands, Forestry, 
  Fisheries and the Environment 

 Venue:   Crown Ballroom 

5:30pm –  7:00pm Welcome, Orientation and Presentation Preview for  
Caribbean Youth Congress Participants  

 Venue:    Greenery 

7:00pm –  9:00pm Dinner for Members of the Media  
Venue: Coyaba 

 Free Evening for All Other Delegates 
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THURSAY, OCTOBER 12, 2017 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

8:00am – 12:00pm REBUILD AND RECOVER – THE FUTURE OF  CARIBBEAN TOURISM 
 This programme is designed to explore and examine the issues and key recommenda-

tions that should be considered as we seek to rebuild the Caribbean after the trau-
matic impact of Hurricanes Irma and Maria. 

8:00am –   8:20am THE IMPACT – OBSERVATIONS:  
MITIGATION AND  PREPAREDNESS IN CARIBBEAN TOURISM 

 Disaster mitigation and preparedness are key components of any sustainable tourism 
plan for a destination.  The readiness of the Caribbean in this respect came into sharp 
focus with Irma and Maria.  In this presentation, observations from an expert in this 
area give insight into what needs to be done to improve resilience in the sector. 

8:30am –   8:50am THE COST – THE REAL ECONOMIC COST OF DISASTER 

 One of the elements in planning for recovery is assessing the real costs of any disas-
ter.  The impact of this season’s hurricanes not only significantly affects the economy of 
the countries that were directly hit, but the economy of the entire region.  This presen-
tation will outline and contextualize what this means at the national and regional level 
for the sector. 
Presenter:  
•   Dr. Justin Ram, Director, Economics, Caribbean Development Bank  

9:00am –   9:20am BLUEPRINT - RECOVERY FROM CRISIS: BUILDING A PATH TO SUSTAINABILITY 

 The presentation will provide a comprehensive set of proven guidelines and considera-
tions that should be included in the recovery planning process. This section of the pro-
gramme will be led by an expert in the area of crisis management in the tourism indus-
try. 
Presenter : 
•   Jean-Marc Flambert, Vice President, Marketing and Sales UK and Europe, Antigua 

and  Barbuda Tourism Authority  

9:30am – 11:00am PANEL DISCUSSION - KEY RECOMMENDATIONS FOR MOVING  
FORWARD – THE STAKEHOLDER PERSPECTIVE 

 This panel brings together representatives from the major entities that help to position 
and sell the Caribbean in the source markets.  These stakeholders will offer recommen-
dations on what they would like to see and what they will need implemented to suc-
cessfully reposition the Caribbean. 
Panelists: 
•   Shawn Sullivan, Policy Lead, Latin America & the Caribbean, Airbnb 
•   Fernando Fernandez, VP Development, Apple Leisure Group 
•   Frank Comito, CEO, Caribbean Hotel  & Tourism Association 
•   Marie McKenzie, VP Global Ports and Caribbean Government Relations,  
 Carnival Corporation 
•   Marty St. George, EVP, Commercial and Planning, JetBlue 
•   Julie Reifer-Jones, CEO, LIAT (1974) Ltd. 
•   Juan Bailey, Regional Sales Director, C&W Business 
Moderator: 
•  Hugh Riley, Secretary General, Caribbean Tourism Organization  
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FRIDAY, OCTOBER 13, 2017 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

8:00am –   8:45am CTO Press Conference 

 Venue:  St. Andrew 

9:00am – 10:15am General Session VI for All Delegates 

  ACTIVE ENGAGEMENT: RIDING THE TECHNOLOGICAL WAVE 

  The rapid rise of technology is pushing the travel industry to be ever more creative in 
the way they engage visitors and enhance the experience.  And, increasingly, artificial 
intelligence is becoming part of travel experience. Whether it’s Edwardian Hotels’ virtu-
al concierge, Edward; Kayak’s Lola All, or AI powered chatbots that help fast food busi-
nesses improve customer service efficiency and provide roadmaps for travel brands, or 
the virtual flight-assistant, Tensator, travel and hospitality companies using AI are more 
and more to add value for customers and improve the experience. This session will 
delve into ways to use technology creatively to successfully sell destinations and en-
hance the visitor experience. 

 Speakers: 
•   Amrita Chandra, Head of Marketing, Crowdriff 
•   Greg Land, Global Industry Leader, Hospitality and Travel Related Services,   
 IBM Travel and Transportation Global Team 
•   Oliver Gale, Founder, Bitt  

11:00am – 11:35am THE MEMBERS’ EXPERIENCE – LESSONS LEARNED 

 The experience, the knowledge gained, the next steps.   This section of the programme 
gives  a  voice  to  the CTO member countries that were  directly impacted by natural 
disasters.   
Presenters: 
•   Hon. Dr. Clarice Modeste-Curwen, Minister of Tourism and Aviation, Grenada 
•   Hon. Dionisio D’Aguillar, Minister of Tourism and Aviation, Bahamas 

11:40am –  11:55am GLOBAL PARTNERS PERSPECTIVE 

 The challenges that now face Caribbean Tourism have not escaped the notice of the re-
gion’s global partners, namely the UNWTO and the WTTC.  During this segment, these 
partners will provide an update on how they will be supporting the Caribbean recovery.. 
Presenters: 
•  Hon. Edmund Bartlett, Minister of Tourism, Jamaica/Coordinator, UNWTP Disaster  
     Recovery Working Group 
•  Helen Murano, Senior Vice President , Government and Industry Affairs, World  
    Travel & Tourism Council 
•  Yolanda Perdomo, Director, Affiliate Member Program, UNWTO 

11:56am – Noon WRAP UP & THANK YOU 

 Venue:  Crown Ballroom 

Noon–5:00pm Luncheon and Destination Tour for Youth Congress Participants 

Destination Tour for ELIGIBLE Delegates AND MEDIA 

 Free Evening for All Delegates  OR  

Film Screening (Popcorn and a Movie) at Camerhogne Park 
Delegates may purchase snacks or dinner from local vendors invited on site to facilitate 
and enhance the experience.  Enjoy! 
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 Moderator:   
•   Graham McKenzie, Publisher, TravelMole 

  Venue:  Crown Ballroom 

10:15 am – 10:30 am COFFEE BREAK FOR ALL DELEGATES 

 Venue:   Ballroom Foyer 

11:30am – 11:45pm General Session VI For All Delegates 

 SPICING UP THE CARIBBEAN BRAND 

 

The Caribbean is known globally as a melting pot of cultures, traditions, peoples and 
heritage. While there are unmistakably common threads among our regional tourism 
products, every Caribbean destination strives to offer a unique flavour that increases 
both market share and share of customer spend, while strengthening the region’s brand 
recognition. As with all good business models, product regeneration is critical to cre-
ating and maintaining a competitive advantage and Caribbean tourism is no different. 
This session will explore tangible examples of distinctive destination offerings in the 
areas of gastronomic experiences, multi-destination tourism initiatives, and immersive 
frontiers through Cosplay, Comic-Cons and AnimeKons. 

 

Speakers: 
•   Andrea de Caires, President, Tourism and Hospitality Association of Guyana  
•   Yvette La Crette, Personal Chef and Caterer 
•   Omar Kennedy, Executive Director, AnimeKon 

 

Moderator:   
•   Alexandra Otway Noel, Member of Parliament and Former Minster of Tourism  
     and  Civil Aviation, Grenada 

 Venue:  Crown Ballroom 

11:45am –   1:15pm Luncheon for all delegates 

  Venue:  Tradewinds Restaurants 

1:15pm –   3:15pm General Session VIII for All Delegates 

  
CARIBBEAN TOURISM YOUTH CONGRESS 

Sponsored by CHTA , Caribbean Airlines and Grenlec 

 

The Caribbean Tourism Youth Congress is an integral part of CTO’s annual tourism con-
ference and is a regional activity involving students between the ages of 14 and 17 from 
CTO member countries. Its main aim is to stimulate greater awareness and excitement 
about tourism among young people in our Caribbean communities, by allowing them to 
research various facets of the tourism sector and share their ideas and vision with re-
spect to future directions for Caribbean Tourism.  Delegates should expect a thought-
provoking and spirited exchange of views among our future leaders of the Region, as 
these young national “Junior Ministers of Tourism” compete for important prizes and 
the chance to be a youth ambassador for their destination and the region for a year.   

 
Chairman:  
•   Gabriel Josephs, 2016 Youth Congress Junior Minister, Bahamas 

  Venue:   Crown Ballroom 

 3:15pm –  3:30pm Coffee break for All Delegates  

Venue:  Ballroom Foyer 
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 3:30pm –   5:00pm   General Session IX For All Delegates 

  STAKEHOLDERS SPEAK OUT 

 While the State of the Tourism Industry Conference features a wide range of lead-
ing experts who share examples of successful practices from which we can learn, 
the people who have a direct stake in tourism – the hotel worker, the taxi driver, 
the farmer, the banker, the school teacher, the general public, etc. – also have a 
say. These are the people who are in direct contact with the visitor, who hear their 
concerns, who share in their joy and who leave the most lasting impression of the 
Caribbean. They hear the stories we don’t hear, see visitors from a perspective we 
do not, and view the destination from a perspective we often miss. This session 
gives stakeholders a voice, allows them to share their own unique experiences and 
offer their own critical recommendations on how we can supercharge the brand to 
meet the needs of the new explorers. 

 Speakers:  
•  Travis Robinson, Parliamentary Secretary, Bahamas Ministry of Tourism  
•  Patricia Maher, CEO, Grenada Tourism Authority 
•  Hugh Riley, Secretary General and CEO, Caribbean Tourism Organization  
•  Jerry Rappaport, Owner/Manager, La Sagesse Nature Centre 
•  Sarah Greaves-Gabbadon, Travel Journalist 

 Moderator: 
•  Tony Fraser, Journalist 

  Venue:  Crown Ballroom 

5:05pm –   5:20pm Wrap Up Session—Conference Anchor 

  Venue:   Crown Ballroom 

7:30pm Farewell Function for all Delegates 

  Venue:   St. George’s University Club   
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M E E T  O U R  S P E A K E R S  
 
 
 

 
 

JUAN BAILEY 
REGIONAL SALES DIRECTOR 

CABLE & WIRELESS COMMUNICATIONS 
 
 

J uan Bailey is a Technology professional with over 20 years’ experi-
ence. He has worked on several ICT initiatives in the Caribbean, Belize 
and Canada.  

Juan is currently a Regional Sales Director with C&W Business, the Business-
2-Business/Business-2-Government arm of Cable & Wireless Communications. 
He is responsible for sales leadership, excellence and driving the Go-to-Market 
sales growth strategy and has led teams in Curacao, Grenada, St. Vincent and St. Lu-
cia. 

As an ICT consultant, he has held positions with the Caribbean Knowledge and Learning Network (CKLN), a CARICOM 
Agency and CRC Sogema, where he provided technology leadership, direction and support for ICT projects in tertiary 
education, tax administration and financial management in the public sector throughout the CARICOM region. 

He holds an MBA (Finance) from the University of Leicester and a B.Sc in Electrical & Computer Engineering from the 
University of the West Indies. He is also a certified Project Management Professional (PMP). He currently resides in 
Grenada.  

 
 

 
 

HELEN BECK 
VICE PRESIDENT, INTERNATIONAL MARKETING AND SALES 

CRYSTAL CRUISES 
 

H elen Beck has worked in the travel industry for over 30 years, the 
latter half being spent in the cruise segment.  As Vice President, In-

ternational Sales and Marketing, since February 2016, she has been over-
seeing the International marketing and sales activities to support Crystal’s 
expansion across the world’s oceans and rivers with Crystal Cruises, Crystal 
Yacht Expedition Cruises and Crystal River Cruises.  She is also responsible for 
the marketing and sales efforts around the International markets to support the 
launch of Crystal AirCruises.   
 
Having grown up in the hospitality industry, Ms. Beck continued into the travel industry working with a variety of com-
panies including tour operators, an incentive house, a hotel group and most recently cruise companies, all of which 
have grown her knowledge and experience across various segments of the travel industry.  During her career, she has 
also worked across many International markets developing a strong commercial understanding which has enabled her 
to grow these markets with targeted and relevant activities.  This has also enabled her to understand the need for 
developing global strategies which support regional and individual market level differences and needs.   
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Ms. Beck speaks and understands several European languages and is most proficient in Spanish, French and German.  
She is British and resident in the United Kingdom. 
 
 
 
 

BARRY COLLYMORE 
DIRECTOR 
PORT LOUIS MARINA DEVELOPMENT AND  
MOUNT CINNAMON BEACH RESORT 
 
 

B arry John de Courcey Collymore is committed to seeing positive and 
innovative change in the Caribbean and is currently focusing much of 

his work in Grenada to create a model for the region. He is involved in many 
different projects and performs the roles of Company Director; Investment 
Consultant;  PR/ Marketing and Communications professional; and Film mak-
er.  
 
He holds a Bachelor’s Degree from the University of the West Indies in Mass Media Com-
munications and a Master’s Degree in Management from Loughborough University, UK. 
 
Mr. Collymore started his career in  journalism with the Caribbean Broadcasting Union where he rose to the position 
of head of news and sports.  He has served as Special Assistant to the Vice Chancellor of St. George's University and 
Press Secretary and Senior Policy Advisor to the Prime Minister of Grenada.  He owns a public relations/marketing 
company, Colour Bar Media and co founded Solutions Grenada, a business advisory company which works to create 
new products or make products and services work better.  
 
He is a Director of Savvy Grenada the company which owns and is developing Mount Cinnamon Beach Resort and Port 
Louis Marina. He has also been recently appointed as a Director of Urbaniza Ltd, which is involved in urban renewal 
and trade projects.  Mr. Collymore  loves films, and has directed and produced a film called Footprints, featuring Gre-
nada’s road to Olympic victory and produced Forward Ever a documentary telling the story of Grenada's Revolution. 
 
Mr. Collymore has invested in an organic apiary in the north of the island which produces some of Grenada's finest 
honey. He believes that bees can help to protect many of our indigenous plants, and that the honey they produce is a 
healthy replacement for refined sugar in our Caribbean diets. 
 
For Mr.Collymore, Grenada represents the Caribbean that his father and grandfather once told him about. He is pas-
sionate about working to preserve the strong traditions of hard work, generosity and honesty that are becoming hard-
er to find in many places in the world. He wants to document the Caribbean's traditions and heroes on film, for the 
sake of future generations including his eight year old son Zachary.  
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Monday 
October 9  

Tuesday 
October 10   

Wednesday 
October 11  

Members of the  
Executive  

Committee,  
Ministers,  

Commissioners  
and  

Directors of 
 Tourism  

arrive  

9:00am–3:00pm 
Destination 

Press Briefings 
St. Andrew  

9:00am–4:00pm 
 Destination  

Tour 
 for  

Members  
of the Media    

10:00am–
12:00pm 

CTO  
STRATEGIC  
PLANNING 
SESSION 
Trinidad 

  
Coffee Break  

 Ballroom 
Foyer 

  
 

R  
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G  
I  
S
T
R
A
T  
I  
O
N  
 
 

O
P
E
N  
 
 

A
L
L  
 
 

D
A
Y  

8:20am–8:25am 
SECURITY BRIEFING 
Crown Ballroom  

8:30am–9:15am 
KEYNOTE ADDRESS FOR ALL DELEGATES 

Dorsey Levens,  
Founder and President, Levens Communications 

Crown Ballroom  

9:30am–10:45am 
GENERAL SESSION I FOR ALL DELEGATES 

INFUSING DYNAMISM IN CARIBBEAN TOURISM 
Crown Ballroom  

11:00am–11:30am 
Coffee Break for All Delegates 

Ballroom Foyer  

11:30am–1:00pm 
GENERAL SESSION II FOR ALL DELEGATES 

WHO ARE THE NEW EXPLORERS? 
Crown Ballroom  

12:30pm–2:00pm 
LUNCHEON FOR MINISTERS AND  
COMMISSIONERS OF TOURISM,  

AND BOARD OF DIRECTORS 
Greenery 

Sponsored by  
Cable & Wireless Business 

1:00pm–2:30pm 
SPONSOR’S PRESENTATION IN CROWN BALLROOM 

FOLLOWED BY 
BUFFET LUNCHEON FOR ALL DELEGATES 

Tradewinds Restaurant  

2:30pm–3:45pm 
GENERAL SESSION III FOR ALL DELEGATES 

BUSINESS MODELS THAT ROCK! 
Crown Ballroom  

2:00pm–5:00pm 
JOINT MEETING OF THE  

COUNCIL OF  
TOURISM MINISTERS AND  
COMMISSIONERS AND THE  

CTO BOARD OF DIRECTORS 
Trinidad  

 

Coffee Break  
 Ballroom Foyer 

3:45pm – 4:00pm 
Coffee Break for All Delegates  

 Ballroom Foyer 

3:30pm–5:30pm 
CTO EXECUTIVE COMMITTEE MEETING 

Greenery  

4:00pm–5:15pm 
GENERAL SESSION IV FOR ALL DELEGATES 

TURNING OUR WATERS INTO GOLDMINES - INVESTING  
IN THE BLUE ECONOMY 

Crown Ballroom  

5:30pm–6:30pm 
CTO FOUNDATION  

BOARD OF DIRECTORS MEETING 
St. Lucia 

7:00pm – 8:30 pm 
OPENING CEREMONY  
FOR ALL DELEGATES 

Crown Ballroom 

5:30pm–7:00pm 
WELCOME, ORIENTATION AND PRESENTATION 

 PREVIEW FOR  
CARIBBEAN YOUTH CONGRESS PARTICIPANTS 

Greenery  

7:00pm–9:00pm 
Reception for  

Ministers,  
Commissioners, 
Board and Com-

mittee  
Spice Island  

Beach Resort 

7:00pm–9:00pm 
Media Reception  

and Dinner 
La Phare 

Blue – Lightship  
Restaurant 

8:30pm–10:00pm 
WELCOME RECEPTION  
FOR ALL DELEGATES 

Oasis Pavillion 

7:00PM – 9:00PM 
“Mix and Mingle” Recep-
tion for Government, Al-
lied, Carrier and Affiliate 
Members and Speakers 

The Cabana,  
Mount Cinnamon 

7:00pm–9:00pm 
Dinner for Members 

of the Media 
Coyaba 

 
 Free Evening for  

All Other Delegates 

D
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L

E

G

A

T

E
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A

R

R

I

V

E  
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L  

 

D
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STATE OF THE TOURISM INDUSTRY CONFERENCE  
Super-Charging the Caribbean Brand: Meeting the Needs of the New Explorers 
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Thursday 
October 12  

Friday 
October 13 

Saturday  
October 14 

8:00am–Noon 
REBUILD & RECOVER – THE FUTURE OF 

CARIBBEAN TOURISM 
Crown Ballroom 

8:00am–8:45am 
CTO Press Conference 

St. Andrew 

Media Trip to  
Carriacou 

  
  

Post Conference 
tours 

  
  
  

Other 
Delegates 

depart for home  
Or 

Post  
Conference 

Tours 
  
  
   
  
  

Media Dinner 
Sandals La 

Source  
Grenada   

8:00am–8:20am 
The Impact – Observations: Mitigation &   

Preparedness  in Caribbean Tourism  
 

8:am–8:50am 
The Cost – The Real Economic Cost of Disaster  

 
9:00am–9:20am 

Blueprint - Recovery from Crisis: Building a 
Path to Sustainability 

 
9:30am–11:00am 

Panel Discussion: 
Key Recommendations for Moving Forward –  

The 
Stakeholder Perspective  

 
11:00am–11:35am 

The Members’ Experience – Lessons learned 
 

11:40am–11:55am 
Global Partners Perspective   

 
 11:56pm–Noon 

WRAP UP & THANK YOU    

9:00am–10:15am 
General Session VI for All Del-

egates 
Active Engagement: Riding the  

Technological Wave 
Crown Ballroom 

10:15am–10:30am 
Coffee Break for All Delegates 

Ballroom Foyer 

10:30am–11:45am 
 General Session VII  for All 

Delegates 
Spicing Up the Caribbean Brand 

Crown Ballroom 

12:00 Noon -1:15pm 
Sponsors Presentation in 

Crown Ballroom 
FOLLOWED BY 

Buffet Luncheon for All Dele-
gates 

Tradewinds Restaurant  

1:15pm–3:15pm 
General Session VIII  for All 

Delegates 
CARIBBEAN TOURISM YOUTH 

CONGRESS 
Chairman:  Gabriel Josephs, Ba-

hamas 
Sponsored by CHTA and Grenlec 

Crown Ballroom  

Noon–5pm 
Destination Tour  

for  
Members of the  

Media 
Continued 
(optional)   

Noon–5pm 
Destination 

Tour  
for  

General  
Delegates   

Noon–5pm 
Luncheon and  

Destination  
Tour  
for  

Caribbean  
Youth  

Congress  
participants   

3:15pm – 3:30pm 
Coffee for All Delegates  

3:30pm–5:00pm  
General Session IX for All Del-

egates   
STAKEHOLDERS SPEAK OUT  

Crown Ballroom  

5:05pm–5:20pm 
Wrap Up Session - Conference 

Anchor 
Crown Ballroom   

Free Evening for all Delegates 
or  

Film Screening — Popcorn and a Movie 
Camerhogne Park   

7:30pm  
 Farewell Function for All Del-

egates 
St. George’s University Club   
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FRANK J. COMITO 
CEO AND DIRECTOR GENERAL  
CARIBBEAN HOTEL AND TOURISM ASSOCIATION – CHTA 
 
 

F rank Comito as over 30 years of experience in economic develop-
ment, organization management, government affairs, project man-

agement, workforce development, research, and in providing business and 
investor support in The Bahamas, the United States, the U.S. Virgin Islands 

and the Caribbean.   
 

He presently holds the position of CEO and Director General for the Caribbean Hotel 
and Tourism Association (CHTA). 
 
Previously, Mr. Comito served as Executive Vice President for the Bahamas Hotel and Tourism Association, a position 
he held for more than 10 years.  He has held executive positions with the Nassau Tourism & Development Board, the 
National Alliance of Business in Washington DC. and earlier with the St. Croix and St. Thomas-St. John Chambers of 
Commerce.  Regionally, he was President of the Caribbean Society of Hotel Association Executives a long-serving 
member of the Board of Directors for CHTA.   
 
Mr. Comito was Deputy Chairman of the Nassau Airport Development Company where he helped to guide a $410 mil-
lion investment in upgrading the airport.  He served on the Board for the International Downtown Association and is a 
Lifetime Director for the Downtown Nassau Partnership.    
 
He has two children, is married to a Bahamian, Donna.  Mr. Comito is an island collector with an avid love for the Car-
ibbean, its beauty, people, diversity, history and culture.  He has travelled to 25 Caribbean countries, most on multiple 
occasions, plus 15 islands in The Bahamas. 

 
 

 
 

HON. DIONISIO JAMES D’AGUILAR 
MINISTER OF TOURISM AND  
AVIATION | BAHAMAS AND 
CHAIRMAN | CTO COUNCIL OF MINISTERS &  
COMMISSIONERS OF TOURISM 
 

 
Mr. D’Aguilar was appointed as the Minister of Tourism and Aviation 

for the Commonwealth of The Bahamas on 15 May 2017. He is also the 
current chairman of the Caribben Tourism Organization. 

 
Mr. D’Aguilar also serves as the Member of Parliament for the Freetown constituency. 
 
Prior to his election to the Parliament of The Bahamas on 10 May 2017, Mr. D’Aguilar served as the Presi-
dent and Chief Executive Officer of Superwash Limited, Nassau’s largest chain of self service laundromats – 
a position he held from 1993. Under his stewardship, Superwash grew to ten locations employing over 100 
Bahamians and became a well recognized household name. 
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Prior to joining Superwash, Mr. D’Aguilar qualified as a Certified Public Accountant and worked in public 
accounting (with KPMG) for five years. 
 
Mr. D’Aguilar attended Cornell University, ranked in the top 15 universities in the United States, where he 
graduated with a Bachelor of Science in Hotel Administration and a Masters in Business Administration. 
 
Mr. D’Aguilar also held the following directorships: 
 
Chairman of the Board of Directors of AML Foods Limited (owner of Cost Rite, Solomon’s, Fresh Markets, 
Domino’s and Carl’s Jr.). 

 Chairman of Insurance Company of the Bahamas. 
 Director of  J.S. Johnson Insurance Agents and Brokers. 
 Director of Bahamar 
 Director of The Bahamas Electricity Corporation 
 Honorary Consul for The Kingdom of The Netherlands. 

 
Mr. D’Aguilar represented the business community as a very vocal and active President of the Bahamas 
Chamber of Commerce from 2007 to 2009.  In 2016, Hon D’Aguilar assumed the Chairmanship of the Coun-
cil of Tourism Ministers and Commissioners of the Caribbean Tourism Organization. 
 

 
 

 

DR. ERIC DEANS 
CHIEF EXECUTIVE OFFICER 

JAMAICA SPECIAL ECONOMIC ZONE AUTHORITY 
 
 

D r. Eric Deans has over thirty years professional experience in port, 
shipping and logistics industries  in North America, Europe, Asia and 

the Caribbean. He is currently serving as CEO for the Jamaica Special Eco-
nomic Zone Authority and Chairman, Logistics Hub Initiative Task Force 
where he spearheads the Jamaica’s Logistics Hub initiative and Special Eco-
nomic Zone regime.  Previously, he was Registrar General of Jamaica’s interna-
tional Ship Registry/Director of Shipping and Policy Research at the Maritime Au-
thority of Jamaica and senior executive at the largest container transshipment port in 
the Caribbean, the Port of Kingston. He has been an Adjunct Professor in Logistics and Supply  Chain Sustainability at 
the Caribbean Maritime Institute. Dr. Deans is a graduate of the University of Delaware with a (Ph.D.) in Marine Policy,  
the University of Wales with a (M.Sc.) in Maritime Studies and the University of the West Indies with a (B.Sc) in Chem-
istry.  He is a  member of the Trade Facilitation Task Force (Jamaica),  Chartered Institute of Transport, U.K., Connecti-
cut Maritime Association and American Association of Port Authorities.  Dr. Deans is Married to  Ava with two chil-
dren, Xori and Chaz. 
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ANDREA L. DE CAIRES   
PRESIDENT  

TOURISM AND HOSPITALITY ASSOCIATION OF GUYANA 
 
 

A 
ndrea De Caires has traveled extensively and enjoyed the experience 
of living and studying in Lusaka, Zambia.  For many years, she was the 

Executive Vice President of Borghese, Inc., a US$26 million (net) interna-
tional cosmetic company based in New York.  In 2010, she and her husband, 

Salvador, received an invitation to return to Salvador’s native Guyana to 
manage Karanambu Lodge for world renowned conservationist Diane McTurk.  

Ms. De Caires never imagined that her 30 years of expertise in sales and mar-
keting would translate into growing the tourism industry in Guyana.  She has served 

for 5 years as a Director on the Board of Karanambu Lodge Inc., and for  the past 5 years has served on the Executive 
Board of the Tourism and Hospitality Association of Guyana (THAG), first as a committee member, then two years as 
Vice President and currently in her second term as President of the Association. She also serves on the Guyana Tour-
ism Authority Board of Directors and is the Chair of the Marketing Sub-committee. She is the Secretary of the North 
Rupununi Cluster, a business initiative between the “Community Owned and Operated” Eco Lodges of Rewa and Su-
rama, along with Karanambu Lodge and Wilderness Explorers. This initiative received US$500,000.00 in funding 
through COMPETE Caribbean. She also serves as the Associate Editor of the Explore Guyana Magazine.   
 
In addition to her role as President of the Tourism and Hospitality Association of Guyana, Andrea holds the position of 
Product Development Specialist for Wilderness Explorers.  Together with her husband Salvador they serve as the 
Product Development team with a special focus on the development of “Community Owned and Operated Tourism” 
within the Hinterland of Guyana.  Their focus also entails upgrading the existing tourism product in Guyana, develop-
ing new tourism products and connecting Guyana to the Caribbean and all South America and the world! 
 

 
 
 

MARLA DUKHARAN  
CHIEF ECONOMIST 

BITT 
 
 

M arla Dukharan is recognized as a top economist and thought-leader 
in the Caribbean, well-known for her monthly Caribbean Economic 

Report, monitoring major economic developments in over 20 countries. She 
has established herself as a key point of reference for Caribbean issues, on a 

global scale, leading discussions and publishing reports on the Caribbean im-
plications of Brexit, US relations with Cuba, and changing US and Chinese poli-

cies, among other geopolitical developments. 
  

Ms. Dukharan’s strategic analyses and recommendations have positioned her to play an important role in influencing 
public policy and private sector decision-making. She has become a highly sought-after speaker for key industry, multi-
lateral, and academic conferences on a regional and international scale, and she regularly advises private-sector 
Boards of Directors in the Caribbean.  
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Because of her deep commitment to making a difference in the Caribbean, Ms. Dukharan has become a leading voice 
in the call to reduce gender and income inequality, promote new models for growth and to attract foreign investment, 
and to introduce fiscal responsibility frameworks.   

 
 

 
 

FERNANDO FERNANDEZ 

VICE PRESIDENT OF DEVELOPMENT, CARIBBEAN  
APPLE LEISURE GROUP 

 
 

A 
s Apple Leisure Group®’s Vice President of Development, Fernando 
Fernandez leverages over three decades of experience in hotel opera-

tions, consultancy and development to accelerate the group’s expansion 
goals in key markets. He is responsible for increasing the company's footprint 
in the Caribbean and Latin America by securing partnerships with hotel owners 
and developers in these high-demand markets. 

Prior to joining Apple Leisure Group, Mr. Fernandez spent eight years as Vice President 
of Development for Meliá Hotels International in Europe, across the Americas and the Caribbean. During his tenure., 
he successfully negotiated high-profile additions to Meliá’s management portfolio, including Meliá Jamaica, which 
introduced Spain’s largest hotel company to the English Caribbean. He also oversaw the addition of Me Miami and 
Meliá Cartagena de Indias in Colombia among others. 

In addition to his work with Meliá Hotels International,  Mr. Fernandez managed key accounts for LRA Worldwide, 
including Starwood Hotels & Resorts (Latin America), Grupo Posadas (México), Interstate Hotels & Resorts (USA), Ac-
cor Hotels (Latin América), Pestana Hotels & Resorts (Portugal), Delta Hotels (Canada) and Oberoi Hotels and Resorts 
(India).  

Mr. Fernandez received a degree in Hotel & Tourism Management from Escuela Official de Turismo in Madrid, Spain, 
before acquiring additional training in Hotel Management at the Hotel Institute Montreux in Switzerland. He 
 graduated with honors from the University of South Carolina, earning a B.S. in Hotel, Restaurant and Tourism Man-
agement. 
 

 
 

 

TONY FRASER  
FREE LANCE JOURNALIST 

TRINIDAD & TOBAGO 
 
 

T 
ony Fraser is a free-lance journalist with the Trinidad Guardian;  inves-
tigative reporter/feature writer, Sunday columnist, Editorial Writer 

and correspondent for The Associated Press (T&T); current affairs pro-
gramme producer host on Radio Power 102.1FM and  Producer of video 
(television) documentaries. 
 
Mr. Fraser has  been News and Current Affairs director of three television stations 
and one radio station; host/moderator of major current affairs television and radio discus-
sion programmes; has covered major events – elections, hurricanes, conferences— all over the Caribbean; has cov-
ered major international conferences – Summit of the Americas (Miami) and Commonwealth Heads of Government 
conferences in Kampala – Uganda and Port of Spain; several CARICOM Heads of Government conferences; HIV special 
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assignments in Toronto, Dominican Republic, Geneva; and Zimbabwe; covered elements of the 2004 U.S. elections; 
has been on a number of tours of the United States, looking at the structure of U.S. politics in several of its cities..  
 
He was the T&T correspondent for the BBC Caribbean Service 1991-2013 and Radio Antilles news correspondent  in 
the 1980s.  
Mr. Fraser is a  graduate and post-graduate student of the University of the West Indies – St. Augustine and Mona – 
where he studied journalism, history, politics and economics, and International Affairs at the Institute of International 
Relations; has trained with the BBC and CNN World Report.   
 

 
 

 

OLIVER GALE 
CO-FOUNDER 
BITT, INC. 
 
 

O 
liver Gale is the Co-Founder of Bitt, a Barbados-based financial com-
pany founded in 2012 to provide proper, unfettered access to finan-

cial systems, and empower Caribbean citizens through the use of decentral-
ised/distributed technologies. Mr. Gale is an honors graduate from the Uni-

versity of Bristol - graduating from the Finance and Management program. 
  

Mr. Gale’s team is redefining the benchmark for Caribbean innovation, in 2016 Bitt 
digitized CBB issued fiat currency on the blockchain - the first of its kind on the planet. 

With a significant multi-million dollar injection from Overstock.com, his passion and ingenuity have now been recog-
nized and backed by global partners.  
  
Mr. Gale is a leading regional advocate and authority on digital currency, blockchain technology and their application 
in emerging markets. He has spoken at the United Nations ECLAC, the World Bank, the CBB as well as throughout the 
Caribbean and the U.S.A.  
 
 

 
 

CAROLINE GALLICHAN-HURLEY   
MANAGER OF OPERATION EASTERN CARIBBEAN 

VIRGIN HOLIDAYS   
 
 

D uring her 20 plus years away from the UK, Caroline Gallichan-Hurley 
has been lucky enough to live and work all over the globe and expe-

rience some of the best Customer Service in the World and some of the 
worst. She attributes her success  to her passion for putting the customer 

front and centre of everything she does and making sure that she has the 
right people around her to deliver dynamic customer service and making sure 

they are empowered to do so.  
 

She first went to the Caribbean in 2003 with Airtour’s to run their Barbados programme before moving to Virgin Holi-
days in 2005 to oversee the brief Bahamas programme, then heading to St Lucia for 5 years  and then had an amazing 
year experiencing service in the Far East.  
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In 2011 she arrived in Barbados to lead the largest volume area for Virgin Holidays outside of the US.  She is now re-
sponsible for Barbados, St Lucia, Antigua, Grenada and Tobago, where  the company constantly lead the world in Cus-
tomer Service.  
 
In 2016 she married a Bajan cementing my place in the Caribbean 

 
 

 
 

SARAH GREAVES-GABBADON  
TRAVEL JOURNALIST  

  

S arah Greaves-Gabbadon is a Caribbean travel expert, award-winning 
travel journalist, TV host and self-described “Carivangelist,” who 

ventures to the beach and beyond to share the diverse culture, lifestyle 
and people of the world’s favorite warm-weather destination with brands 
such as Travel + Leisure, Brides, Martha Stewart Weddings, The Telegraph, 
Islands.com and Cruise Critic. Based in Miami, the travel editor of Caribbean 
Journal and former executive editor of Caribbean Travel + Life magazine is also 
jetsetter-in-chief at JetSetSarah.com, where her two passions – the Caribbean 
and shopping – meet. Her not-so-hidden talent is the ability to sniff out a 
“shopportunity,” no matter where in the world she may be. Follow her adventures on 
twitter and Instagram at @JetSetSarah, and at Facebook.com/JetSetSarah. 
 
 

 
 

AMRITA GURNEY  
HEAD OF MARKETING 

CROWDRIFF 
 
 

A 
mrita Gurney is the Head of Marketing at CrowdRiff, where she leads 
a team responsible for brand, content and demand generation. Crow-

dRiff is a visual marketing platform used by tourism brands to discover, or-
ganize, acquire rights and publish the most engaging visual content across 
every channel, at scale. Ms. Gurney loves digital marketing, contemporary art, 
drinking tea and travelling. You can find her on Twitter @amritagurney. 
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JENNIFER HENDRY  
SENIOR RESEARCH ASSOCIATE  
CONFERENCE BOARD OF CANADA 
 
 

A 
s Senior Research Associate at the Conference Board of Canada, Jen-
nifer Hendry manages the Canadian Tourism Research Institute’s 

Outbound Canada portfolio. She is responsible for the production of regular 
reports on Canadian outbound leisure travel, including, travel intentions 

and motivations; seasonal trip characteristics; monthly volumetric and air 
transportation reports; and, annual five-year forecasts for Canadian travel to 

more than 50 destinations. In addition, she provides the insurance industry with 
reports and forecasts on travel health policy sales and premiums.  

 
Mr. Hendry has degrees in Tourism Management, Research Analysis, and Communications.  She has spent her career 
conducting policy analysis, analyzing travel research, and assessing the sector's contribution to individual destinations 
and national economies.  

 
 
 
 

FRANCINE HOWARD 
MARKETING AND SERVICE DEVELOPMENT 
SPRINT  

 
 

F rancine Howard moved to Mexico City in 2005 where she now heads 
up Marketing and Service Development for the International Group of 

Sprint, a telecommunications Company based in Kansas USA. Passionate 
about the Americas, Ms. Howard has extensive knowledge of the region. Her 

main focus has been to create Industry leading Roaming experiences to delight 
our 56 million US customers. She and her team have worked collaboratively with 

almost all the Carrier Partners throughout the Americas region to make this happen, on 
a sustainable basis.  Her background education is Political Science and Economy from The University of Cardiff, in 
Wales, UK, and language and literature studies at the University of Annecy, France, and Granada, Spain. She is delight-
ed to be here to share innovative ideas and support the Caribbean Tourism Organisation. 

 

 
 
 
 
 
 
 
 
 

 
 
 

Page 31 



 
 

MERINA JESSAMY  
PERMANENT SECRETARY 

GRENADA MINISTRY OF AGRICULTURE, LANDS, FORESTRY, FISHERIES 
AND THE  ENVIRONMENT 

 
 

 

M rs. Merina Jessamy is an economist by profession who joined the 
Grenada Public Service in April 2003 as Policy Development Officer 

attached to the Cabinet Office. She served in that position for ten years and 
was appointed to act in the position of Permanent Secretary for Agriculture, 
Lands and the Environment in December 2013.  
 
She was confirmed as Permanent Secretary in 2017 and is now managing the portfoli-
os of Agriculture, Lands, Forestry, Fisheries and the Environment. Mrs. Jessamy has held leadership positions in vari-
ous organizations as member of the Board of Directors.  
 
Prior to joining the Grenada Public Service, Mrs. Jessamy served in the following capacities in the Republic of Suri-
name: Planning Officer at the Ministry of Finance; Lecturer in Economics at a Community College and the University of 
Suriname and Senior Project Specialist at a Project Management and Consulting Firm. 
 
Mrs. Jessamy holds a Masters Degree in Economics from the University of Suriname (1996) and a Masters Degree in 
Policy and Reforms for Economic Development from the Catholic University of Santo Domingo (1999). She completed 
postgraduate training in the areas of Policy Development, Strategic and Corporate Planning, Project Management, 
Monitoring and Evaluation. She is an alumni of the Caribbean Leadership Programme.  
 
Mrs. Jessamy is the Chair of Caribbean Challenge Initiative which is an alliance of over 10 islands aiming at protecting 
at least 20% of the marine and coastal environment and also establishing fully functioning sustainable finance mecha-
nisms by 2020. The tangible results from this initiative is the establishment of the Grenada Sustainable Development 
Trust Fund and the declaration of the Grand Anse MPA. As CCI Chair and PS Environment she played an instrumental 
role in hosting the Grenada Blue Week in May 2016.  Mrs. Jessamy is married with two children (daughters). 

 
 

 
 

GABRIEL JOSEPHS 
2016 JUNIOR MINISTER, BAHAMAS 

CHAIRMAN, CTO YOUTH CONGRESS 
 
 

G 
abriele Josephs is the Junior Minister of Tourism for the Caribbean 
and the current Chairman of the Tourism Youth Congress. He has also 

served as the Junior Minister of Tourism for The Bahamas. 
 
In 2017, Mr. Josephs graduated as the valedictorian of Mary, Star of the Sea 
Academy in Freeport, Bahamas. He completed ten Bahamian national leaving ex-
ams, with six A-grades and two B-grades. 
 
Mr. Josephs is well-travelled and well-versed in the tourism industry, having attended, emceed and spoken at tourism 
conferences and events in New York, Barbados and The Bahamas. 
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Mr. Josephs is currently a student and Bonner Scholar at the prestigious and selective University of Richmond in Rich-
mond, Virginia, USA. He plans on pursuing a Bachelor of Arts degree in international studies with a minor in Spanish.  
Mr. Josephs was born on August 8, 1999 in Florida and raised in The Bahamas.  
 
 

 
 

OMAR KENNEDY 
EXECUTIVE DIRECTOR 
ANIMEKON 
 
 

O 
mar Kennedy is the co-owner and Executive Director 
of AnimeKon Inc., the Eastern Caribbean’s largest pop culture con-

vention. AnimeKon, which has just successfully completed its eighth year, is 
dedicated to promoting the region as a pop-culture hub to the world. Its 

principal objective is to encourage our Caribbean citizens to create, develop 
and nurture their skills so that they are empowered to develop viable export-

oriented businesses within the pop culture genre.  Animekon Inc. has spearheaded 
a Geekcation project which provides holiday packages for pop culture enthusiasts 

around the world, thereby enabling them to visit Barbados and participate in the event.  
 
Mr. Kennedy is co-owner and Executive Director of Aeon Bar & Grill, a pop culture themed restaurant and bar, recent-
ly opened at Sheraton Mall in Barbados. The restaurant represents the beginning of phase two in a four pronged ap-
proach aimed at creating a regional pop culture hub on the island. 
 
He is the sole owner, principal author and publisher of TSC Universe – the holding company of 
The Soltreian Chronicles, a creator-owned universe for writers to build and create novels in a dystopian universe 
which focuses on Caribbean nationals, after a world ending apocalypse. His first book, a science fiction novel called 
"The Soltreian Chronicles", was published in 2014. His second book is already completed and is on the threshold of 
being released.  Mr. Kennedy has a strong business background and is the Managing Director and Principal Consultant 
of Trident Advanced Ideas and has worked in the Financial Services sector for almost two decades. 
 
Mr. Kennedyholds a Bachelor of Arts degree, and MBA in Finance from Pace University in New York City. He enjoys 
creating new projects, mentoring entrepreneurs (especially in pop-culture related businesses) and business develop-
ment. He also fancies himself a chef and a foodie. 
 

 
 

 

YVETTE MICHELLE LACRETTE 
PERSONAL CHEF & CATERER 
 
 

Y vette Lacrette is from the beautiful nation of Grenada, Carriacou and 
Petite Martinique.  She earned her cooking skills by watching and 

learning from her grandmother. who was one of Grenada’s most sought 
after cooks; traveling extensively with Grenada’s national sports teams  

while also presiding over some of the country’s most auspicious social gath-
erings. 

 
By the time she moved to New York in the late ‘80’s she was already infused with 
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the “passion to cook and create”.  She began baking cakes, tarts, pastries and desserts for Christmas and Easter events 
for friends and family, but had a passion for cooking that went beyond West Indian culture.  In 2001 she enrolled at 
the Institute of Culinary Education (ICE) in New York.   
In  New York City; Chef Lacrette worked in Italian eateries Le Madre in Manhattan, as Chef de cuisine at Negril Village 
in Greenwich Village and Executive Chef at Tamboril Latin Fusion restaurant in the trendy Fort Greene area of Brook-
lyn, NY.  She has been featured on several New York TV stations and in magazines: She found herself in the enviable 
position of  personal chef for Supermodel Naomi Campbell a position in which she had had the pleasure of preparing 
meals for some of Hollywood’s most celebrated personalities.  
 
Chef Lacrette also had the pleasure of working in Ibiza, Spain with Giuseppe Cipriani, owner of Cipriani restaurants 
and celebrity hairstylist John Frieda. She has catered the launching parties for Radio and Television personalities; and 
conducted demos for her catering service at the noted William Sonoma, Macy’s and Bloomingdales Manhattan.  She 
has represented Grenada at many events in New York and surrounding areas including guest Chef at Taste of the Car-
ibbean Festival in Marché Bonsecours Montreal and for the past five years also as guest Chef and representative for 
Grenada at Caribbean Tourism Organization’s Rum and Rhythm in New York City.  This year Yvette won both the Chef 
of the Year and People’s Choice awards at Rum and Rhythm.    
 
One of the proudest achievements her career (thus far) is receiving the honor of being the go-to chef for most of the 
CARICOM countries represented at the  United Nations.  “It’s really a wonderful opportunity and a real labor of love 
because I’m cooking dishes that I grew up with but adding something from all the years I’ve spent as a professional 
chef; so it’s a great mix of what I do”.  I recently catered an event for the Prime Ministers of Grenada and St. Lucia, it 
was a great success and a great honor.” 
 
Working in the intense cultural and competitive melting pot that is New York has honed and crafted Chef Lacrette’s  
abilities to a point where she feels confident in turning her prowess into anything. The results: A carnival to my client’s 
culinary cravings, a fiesta for the five senses! 
 
 

 
 

J. GREG LAND  
GLOBAL INDUSTRY LEADER – HOSPITALITY & TRAVEL  

RELATED SERVICES 
IBM 

 
 

G 
reg Land serves as Global Industry Leader with responsibility for the 
Hospitality and Travel Related Services industry segment; which in-

cludes, hospitality, car rental, cruise lines, gaming & casino, GDS, and OTA/
TMC/Tour Operators.  Responsibilities include driving IBM's strategy and point
-of-view for Travel Related Services; accountable for total revenues and business 
development; work across all lines of business to support new contract signings for 
industry solutions, IBM's growth initiatives, long term services agreements and success-
ful delivery of solutions and services across this segment. 
 
Prior to joining IBM, he served in leadership roles with American Airlines, Sabre, Wyndham Hotel Group and Radius 
Global Travel Management spanning a 23-year career across the travel industry.  He has served as the Chairman for 
the U.S. Travel Association’s International Pow Wow, participated on the Global Business Travel Association (GBTA) 
Allied Council; and has been a member of Hospitality Financial & Technical Professionals (HFTP), Hospitality Sales & 
Marketing Association International (HSMAI), Meeting Planners International (MPI), American Society of Travel Agents 
(ASTA), The Sales Executive Council and The Travel Institute.  He currently represents IBM on the Sustainability Work-
ing Committee for the World Travel & Tourism Council (WTTC), and also serves on the Thought Leadership Committee 
for Global Hotel Network. 
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Mr. Land holds bachelor’s degrees in Computer Science and Accounting, and completed his masters of business ad-
ministration at Oklahoma State University.  He also completed the global leadership program at The Wharton School 
of Business.  He currently resides in the New York City area in the United States. 
 

 
 

 

PATRICIA MAHER, MBA 
CHIEF EXECUTIVE OFFICER 
GRENADA TOURISM AUTHORITY 
 
 

P atricia Maher is a senior executive with twenty-five (25) years of gen-
eral management experience in the service industries including tour-

ism and telecommunications.  She has a successful track record in an inter-
national environment. Ms. Maher studied in Ireland, trained in Germany and 

has worked extensively in several Caribbean markets. After completing an 
MBA specializing in Finance with Manchester Business School, Ms. Maher spent 

seven (7) years working in the Caribbean’s tourism sector as General Manager for 
Go Caribic Tours and Destination Manager for the German LTU Group of Companies. 

There, she honed her marketing and sales skills while representing a large island destination at World Travel Market, 
ITB Berlin and CHTA’s Caribbean Travel Marketplace, as well as negotiating contracts with tour operators and hosting 
travel agents. 
 
Her passion for technology also brought her into the telecommunications sector where she worked with the Digicel 
Group, first as a Regional Manager in Jamaica, then as Country Manager in Grenada, St. Vincent & the Grenadines and 
Dominica for 15 years. Her professional experiences have honed her critical judgement and prioritization skills and the 
ability to deliver world-class customer experiences. 
 
Ms. Maher was appointed Chief Executive Officer of the Grenada Tourism Authority on 19th December 2016. Her role 
as CEO of the GTA includes the delivery of sustainable tourism and economic growth from key regional and interna-
tional markets, and the development and execution of effective marketing strategies to increase the value of tourism 
in Grenada.  
 

 
 

 

GRAHAM MCKENZIE 
PUBLISHER 
TRAVELMOLE 
 
 

G 
raham McKenzie has over 30 years’ experience in the travel industry, 
with a career built on developing and driving new businesses. He is a 

graduate from the London School of Economics. 
 

As founder of Integra, a developer of destination systems, he led the compa-
ny through major international and domestic growth. Integra was deployed at 

most of the major UK leisure destinations as well as many overseas. In 1997 he 
was instrumental in making a trade sale of the company and moved to the USA where 

he led the growth of Bond International Software Inc. for over four years. Graham was a full board member of Bond 
who, during his tenure floated on the UK London stock Exchange. 
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In 2002 he returned to the United Kingdom where he co-founded the Omni Tourism group, owners of Travel-
mole.com. The company is one of the world’s largest b2b travel trade news resource, sending out over 500,000 email 
newswires each working day. 
 
Graham is a non-executive director of Responsibletravel.com, Designate.com and acts as a consultant to many tour-
ism and travel businesses. 
 
 
 

 

HON. CLARICE MODESTE-CURWEN 
Minister of Tourism and Civil Aviation 

Grenada 
 
 

D r. Clarice Modeste-Curwen began her career as a qualified teacher, 
teaching science at the Waltham Junior Secondary School.  

 
After seven years  of service at that institution, Dr. Modeste-Curwen traveled 
to Cuba where she studied medicine at the University of Havana. She graduat-
ed in 1986. Upon returning to Grenada she practiced medicine at the General 
Hospital in various areas, including that of registrar of the ophthalmology division. 
 
As a Medical Practitioner, Dr. Modeste-Curwen was particularly interested in patient education and prevention of 
blindness for which her work was recognized by the Caribbean Council for the Blind.  
 
In late 1998 Dr. Modeste-Curwen was appointed Senator and Junior Minister of Health.  
 
In 1999 Dr. Modeste-Curwen contested the Parliamentary Election for the constituency of St. Mark and has represent-
ed the Constituency from then to the present. 
 
Dr. Modeste-Curwen has held several portfolios over the years serving as Minister for Health and Social Security, Com-
munications and Works, Tourism, Civil Aviation, Culture and the performing Arts.  
 
In December 2014, Dr. Modeste-Curwen was appointed as Foreign Minister of Grenada, a position she held until June, 
2016. 
 
In July, 2016 Dr. Modeste-Curwen was again appointed as Minister for Tourism, and Civil Aviation. Culture was added 
to her portfolio in September of 2017. Minister is championing Sustainable Tourism and is leading the charge to ban 
the importation of Styrofoam and plastic in Grenada. 
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JASON T. NICHOLS  
LEAD BRAND PARTNER 
LINQIA 
 
 

J ason T. Nichols is Lead Brand Partner for Linqia, the first performance-
based influencer marketing platform, where he is responsible for estab-

lishing and growing relationships with Linqia customers across a variety of 
industries including CPG, Retail, and Travel. Linqia works with over 250 lead-

ing brands and agencies including Atlantis Paradise Island, Carlson Hotels, 
McDonald’s, NBC, Nestle, Square, Visit Newport Beach and Walmart. Prior to 

Linqia, Mr. Nichols worked as an Account Executive at Google and spent two years 
on the US brand building team at Unilever.  

 
He holds an MBA from New York University Stern School of Business and a BA in Psychology and Women & Gender 
Studies from Washington University in St. Louis.  
 
 

 
 

SHADEL NYACK COMPTON  
OWNER AND MANAGING DIRECTOR 
BELMONT ESTATE 
 
 

M s. Shadel Nyack Compton is the Owner and Managing Di-
rector of Belmont Estate, a fully functional historic planta-

tion and premiere attraction in Grenada. In this role she is the 
visionary that transformed Belmont Estate from a floundering 

farm to an organization with a unique business model merging 
history, commerce, organic agriculture, tourism, environmental, 

community responsibility into a single viable enterprise. An attorney 
by profession, she holds a Juris Doctor and Masters in International 

Law from Georgetown University in Washington DC, USA, and a Masters 
in Agribusiness from Kansas State University, in Manhattan, Kansas, USA.  

 
She has served as the Chair of the Grenada Board of Tourism, the Deputy Chair of the Grenada Tourism Authority, and 
as the President of the Grenada Organic Cocoa Farmers’ Co-operative Society Ltd. She is presently the President of the 
Indo-Grenadian Heritage Foundation, Director of the Grenada Organic Agriculture Movement and the Management 
Director of the Belmont Foundation the philanthropic arm of Belmont Estate that focuses on children’s education, 
elderly care, emergency relief and community development.  
 
Ms. Nyack Compton has been recognized many times in the areas of entrepreneurship, environmental stewardship, 
organic agriculture and community outreach. She was named Businesswoman of the Year by the Grenada Chamber of 
Industry and Commerce in 2013, and 2017 and became the first Grenadian and first woman to receive the Anthony N 
Sabga Award for Excellence in Entrepreneurship. She lives on the island of Grenada where she maintains a solo law 
practice while her emphasis is on rebuilding Belmont Estate as a flagship for sustainable farming and tourism, offering 
exceptional services, and developing single-sourced high quality valued added products from the raw produce to the 
finished product 
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STEPHANIE OSWALD-LANGLOIS  
FOUNDING EDITOR/TRAVEL CORRESPONDENT 

TRAVEL GIRL MAGAZINE/WGNO/ABC NEW ORLEANS 
 
 

E 
mmy Award-winning journalist and television personality, Stephanie 
Oswald-Langlois is one of the country’s premier travel and lifestyle 

experts. She’s known as the “Travel Girl” — a CNN nickname that trans-
ferred to the print and digital magazine she co-founded in 2003: Travelgirl 
Magazine.  
 
As editor-in-chief, Stephanie is also the on-air face of the Travelgirl brand, pro-
moting ways to bring the joys of travel into everyday living for women around the 
world.  She is also a reporter for the ABC affiliate in New Orleans (WGNO), covering travel and culture for the station’s 
signature program, “News With a Twist.”  
 
She hosted the popular television series “All-Girl Getaways” on FLN (Fine Living Network) — the show generated more 
buzz than any program in the network’s history when it launched in 2008. 
 
As the anchor of “CNN Travel Now,” Ms. Oswald-Langlois  spent more than a decade as a globetrotting producer, cor-
respondent and show host for CNN and CNN International.  
 
She was the first extreme weather web correspondent for The Weather Channel, covering hurricanes alongside Jim 
Cantore.  
 
This native New Yorker has lived in Boston, Paris, Atlanta and Strasbourg, but she loves New Orleans where she now 
lives with her husband and four children. 
 
 
 

 

HON. ALEXANDRA OTWAY-NOEL, MP 
MEMBER OF PARLIAMENT 

GOVERNMENT OF GRENADA 
 

 

A 
lexandra Otway was born in Toronto, Canada to William and Carin 
Otway. She attended Westmoreland School and St. Joseph's Convent 

in Grenada, graduating in 1990, well known for her exemplary debating 
skills. In 1990, she relocated to Canada to pursue tertiary studies in Advertis-
ing and Marketing.  
 
Upon successful completion of her higher education she joined the tourism indus-
try working for Fiesta Holidays in Toronto where she was quickly recognized for her skills 
in sales promotion and marketing. She then moved on to become the Director of Sales in Canada for the Issa Group of 
Hotels in Jamaica and set an impressive record competing with Sandals, a formidable player in the Tourism sector.   
 
Ms. Otway-Noel is well travelled .  Her global links remain strong with Tourist boards, Tourism industry professionals 
and dignitaries. In 1997, she returned to Grenada where she took up a position for one year with LaSOURCE Hotel as 
their onsite Sales and Marketing Manager. The following year,  she took over her family’s business comprising of 
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Office Buildings and a Travel and Tour Company.  After a number of successful years and accomplishments in business, 
including being the agent for Caribbean Star, bringing Air Canada to Grenada and holding the post of Consultant to the 
Grenada Board of Tourism on its operations in Canada, she sold that company. 
 
She held the post of Director on the Board of Directors of the Grenada Airports Authority for 3 years and then as-
sumed the role as Chairman becoming the first female to achieve this appointment.  
 
She has worked with various foundations and charitable organizations including the Grenada National Coalition for 
the rights of the child,. She was recognized as one of the Caribbean Canadian Emerging Leaders by the CCELD presided 
upon by  Princess Anne.  Her charitable organization  which was formed 3 years ago has been hosting a feeding pro-
gram for children in rural areas in the summer and, just recently, she participated in a drive in Canada with Friends 
and colleagues to send aid to victims of  Hurricane Irma. 
 
Alexandra Otway Noel has consulted with many investors and has assisted in closing many major deals for the benefit 
of Grenada.  She contested the General Elections in 2013 as the NNP candidate for the Constituency of South St. 
George, the constituency with the largest number of registered voters and she received the second highest ratio of 
votes of all the candidates that were contesting the 2013 General Election bringing the seat back to the NNP. She has 
been an outspoken and provocative political figure who has been successfully serving her term and continues to be a 
hardworking and dedicated parliamentary representative for the people of South St. George and the Nation of Grena-
da, Carriacou and Petite Martinique. 
 
Alexandra Otway Noel has held two substantive posts in the Government of Grenada’s Cabinet, firstly as the Minister 
of Tourism, Civil Aviation and Culture and finally as the Minister for Implementation of Grenada, Carriacou and Petite 
Martinique. 

 
 

 
 

MAT PROBASCO  
FREELANCE JOURNALIST 

 
 

M at Probasco is a New York-based journalist specializing in travel, 
food, drink, and a little of everything else. He is regularly featured in 

Cruise Industry News and Edible Bronx.  
 

Mr. Probasco’s Caribbean career started in Tortola for the BVI Beacon news-
paper, where he was production manager, photo editor, sports editor, layout 

and design editor, and ad designer. He was later the Associated Press Virgin 
Islands reporter with the assignment to “find stories in the Virgin Islands that in-

terest people who don't live there.” At the same time he co-managed the boutique 
Galleon House Bed and Breakfast in Charlotte Amalie, St. Thomas. 
 
In recent years he's edited a Chinese-language magazine in New York and taught English in Hong Kong public schools 
(both without benefit of knowing Chinese), created marketing strategies for a medical company, and helped launch a 
city-specific retail app. 
 
Originally from the Pacific Northwest, Mr. Probasco has a degree in journalism from The Evergreen State College. He 
lives in Manhattan where – in his free time – he paints, designs and sews clothing for his own label, appears in and 
consults for independent films and TV shows, writes and publishes deeply-unpopular music, and produces works of 
fiction. His first stage play, The Pond, is scheduled for an off-off-Broadway debut in February 2018. 
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DR. JUSTIN RAM 
DIRECTOR, ECONOMICS 

CARIBBEAN DEVELOPMENT BANK 
 
 

J ustin Ram is Director of Economics at the Caribbean Development 
Bank. He has over twenty years of professional experience.  

 
He has previously worked with WorleyParsons, Jacobs Engineering, Thomson 
Financial (Thomson/Reuters), United Kingdom’s (UK) Government’s Depart-
ment for Transport and with the Mayor of London/Greater London Authority. 
Dr. Ram also taught at the London School of Economics and Political Science and 
was Lecturer in Economics at the University of the West Indies (UWI). He has also 
worked as a consultant on many projects in Central Asia, Africa, Europe, Latin America and the Caribbean and with the 
World Bank, United Nations and the International Labour Organization.  
 
Dr. Ram earned a PhD from the London School of Economics and Political Science (LSE), he also holds a M.Sc. in Eco-
nomics from University College London (UCL), B.Sc. in Economics from UWI and a Post Graduate Certificate in sustain-
able development from the University of California, Berkeley. 

 
 

 
 

 

JERRY RAPPAPORT 
OWNER/MANAGER 

LA SAGESSE NATURE CENTRE 
 

A 
 native New Yorker as well as being a former record label executive 
and Grammy award winning record producer, Jerry Rappaport is one 

of the owners of La Sagesse Nature Center, the island’s first sustainable 
tourism project.   
 
Founded in 1987, La Sagesse Nature Center is located on La Sagesse beach and 
features a boutique hotel with 12 rooms, a restaurant and a beach bar.  The sur-
rounding area has nature trails, thick mangroves, a salt-pond bird sanctuary and a palm
-tree lined beach.  La Sagesse prides itself on community involvement and having a low environmental impact.  From 
the beginning La Sagesse made a conscious effort to be part of and support the surrounding community.  They hire all 
their staff from the local community and buy fish and produce from local fishermen and farmers.  The nature center 
also works to protect endangered species like the leatherback turtle.   
 
Mr. Rappaport has been the President of the Grenada Hotel and Tourism Association for the past 4 years as well as 
being a member of the Board of Directors of the Grenada Tourism Authority. 
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JULIE REIFER-JONES 
CHIEF EXECUTIVE OFFICER 
LIAT (1974) LIMITED 

 
 

 
 

 
 

 
 

 

HUGH RILEY 
SECRETARY GENERAL AND CHIEF EXECUTIVE OFFICER 
CARIBBEAN TOURISM ORGANIZATION 
 
 

A 
s the chief executive officer, Hugh Riley oversees the CTO’s offices in 
Barbados, North America, the UK and Europe and leads the organiza-

tion’s initiatives to strengthen relations with the tourism industry’s key stra-
tegic partners; these include hotels, airlines, cruise lines and all categories of 

retailers and wholesale packagers of the Caribbean’s tourism products. 
 

His responsibility is to deliver the CTO’s mission as the Caribbean’s tourism devel-
opment agency, providing specialized services and technical support to thirty-three 

governments and a variety of private sector members in the areas of marketing, human resource develop-
ment, communication, research and statistics, events planning and execution, information technology and sustainable 
tourism development. 
 
 

 
 

J. ELIZABETH RILEY 
DEPUTY EXECUTIVE DIRECTOR 
CARIBBEAN DISASTER EMERGENCY MANAGEMENT AGENCY — CDEMA 
 
 

E 
lizabeth Riley has fifteen (15) years experience in the fields of disaster 
management, environmental management and teaching.  Since 2001, 

she has been attached to the Caribbean Disaster Emergency Management 
Agency (CDEMA) and currently holds the post of Deputy Executive Director.  

At CDEMA she has overall responsibility for the technical programming of the 
Agency and guides the overall Comprehensive Disaster Management (CDM) 

process at the Agency. Prior to this, Ms. Riley has worked as an Environmental 
Officer with responsibility for the Sustainable Development Unit at the Ministry of 

Physical Development and Environment (formerly Ministry of Environment, Energy and Natural Resources) in Barba-
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dos.  She has also worked in the field of renewable energy and was attached to the Center for Resource Management 
and Environmental Studies (CERMES), University of the West Indies.   
 
Ms. Riley has contributed to a number of technical environmental studies and policy papers during her tenure at the 
University of the West Indies and the Ministry of Physical Development and Environment and has written, presented 
and published technical papers in disaster management whilst attached to CDEMA.  
 
Ms. Riley holds a B.A. (Hons) in Geography from the University of West Indies, a d a M.A (Econ) in Environment and 
Development from the University of Manchester in the, United Kingdom. 

 
 

 
 

TRAVIS ROBINSON 
PARLIAMENTARY SECRETARY 

BAHAMAS MINISTRY OF TOURISM 
 

 

A 
s a 22 year-old, Travis L. Robinson is the President and founder of The 
Rising Star Organization, which is an elite male mentorship organiza-

tion designed to train, empower and equip young boys who are student 
leaders to become world changers. He is completing a Bachelor of Science 
Degree in Tourism Management at The University of The Bahamas and served 
as the Senate Speaker and Senator for the Culinary Hospitality Management 
Institute; now currently serving as Presidential Advisor. Having completed a 
course for Young Political Leaders Worldwide, Travis serves as an Ambassador for the 
International Visitor Leadership Program for The United States Embassy in Nassau, Bahamas. 
 
He is a former Head Boy of C.R. Walker Senior High School, T.A. Thompson Junior High School, and Stephen Dillet Pri-
mary in Nassau, Bahamas. Travis served as the 2013-2014 Junior Minister of Tourism for The Commonwealth of The 
Bahamas. He is the youngest Bahamian to sit as youth speaker for the Ministry of Youth, Sports, and Culture’s Youth 
in Parliament sessions 2012; also serving for two consecutive terms as youth Honourable Member for the constituen-
cy of Bains and Grants Town. 
 
Travis has received the Minister of National Security Award for serving as Battalion Commander for the Royal Baha-
mas Defence Force Rangers Program for three consecutive years; and the 2014 National Gentlemen of The Year 
Award from the Gentlemen’s Club of The Bahamas and The Commonwealth of The Bahamas Youth in Leadership 
Award from the Ministry of Youth, Sports, and Culture. Travis is certified by the Ministry of Youth, Sports, and Culture 
in Youth Leadership and Development and enjoys working with young people. He is part of the 15th Nassau, Bahamas 
Battalion of Boys Brigade, where he serves as staff sergeant receiving the National Chairman’s Awards and many oth-
ers. 
 
He is the fifth of six children. He was born to Samuel and Maxine Robinson and guided by the hands of his adopted 
mother, Ianne Seymour-Bain. Travis was born and raised in Bains and Grants Town and hopes that all of his undertak-
ings will encourage more young people to follow their dreams and to be the change they want to see in their commu-
nities. His favourite valuable nugget is, “Do not down-grade your dreams to match your reality, upgrade your faith to 
match your destiny.” 
 
On May 10th, 2017 Travis Robinson was elected as the Member of Parliament for the constituency of Bains and Grants 
Town. At the age of 22, he now serves as the youngest elected Member of Parliament in the history of The Bahamas. 
On May 22nd, 2017 he was appointed Parliamentary Secretary for The Ministry of Tourism and Aviation. He has brand-
ed himself as a #YouthfulSolution, he is the Hon. Travis L. Robinson. 
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PHIL SAYE 
OWNER/DIRECTOR 
DIVE GRENADA 
 
 

P hil Saye has been running Grenada’s oldest established Dive Shop 
since 2004. He has been proactive within the tourism sector working 

with both the private and public sector both to find new and innovative 
ways to improve the scuba diving product here in Grenada. He has been an 

executive member of the Grenada Scuba Diving Association since 2006; 
working as President, Treasurer and currently Vice President. 

 
Mr. Saye has worked closely with sculptor Jason de Caires Taylor in establishing 

the world’s first unique ‘Underwater Sculpture Park’ in Grenada. Since its conception, 
he has worked tirelessly with stakeholders to ensure the ‘Sculpture Park’ is maintained and developed to ensure that 
the product stays ‘fresh’. 
 
In 2011 Mr. Saye joined a group of selected ‘stakeholders’ that became the ‘management board’ for Grenada’s first 
‘Marine Protected Area’. According to Mr. Saye, MPAs are essential for every Caribbean Island to ensure sustainability 
of their fish biomass and biodiversity, creation of livelihoods and the protection of the coral reefs. 
 
In 2013 Mr. Saye embarked on his own philanthropic quest to create Grenada’s first ‘Artificial Reef’ known as the 
‘Grand Anse Artificial Reef Project’ (GAARP). On receiving appropriate permissions from Government, he pledged 
EC$100k over the next 10 years to make sure the project was adequately funded. The ‘Pyramid’ structures are made 
from concrete construction blocks. The objective was to provide viable artificial structures for marine life to inhabit as 
well being an educational tool for the school children of Grenada to learn about Marine Conservation. The project to 
date has been an overwhelming success and has received global attention for its simplicity and efficacy. 
 
In 2016 Mr. Saye joined a stakeholders group which included the Ministry of Tourism, Grenada Tourism Authority and 
the private sector to proactively proceed with the sinking of two more ships. This would enhance the ‘Scuba Diving 
Product’ in Grenada with more shipwrecks for our divers to explore as well creating artificial reefs. 
 

 
 

 

CHRIS SPRING 
PRINCIPAL 
CHINA NI HAO, LLC 
 
 

C 
hris Spring is one of the founders of China Ni Hao, LLC, which pro-
vides destinations, airports, hotels, etc. with the necessary tools to 

attract Chinese visitors and ensure they have the best experiences through-
out their stay. Since China is the fastest growing travel sector in the U.S., 

China Ni Hao brings together a very experienced team of experts in inbound 
Chinese travel to North America, including the founder and chairman of the 

largest tour operator, who, with their partners, will bring nearly 800,000 Chinese 
visitors to the U.S. during 2017.  

 
Previously, Mr. Spring was the founder and president of Spring O’Brien (now owned by MMGY, the largest independ-
ent travel-focused agency in the united States. Spring O’Brien focused on tourism marketing communications in the 
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U.S., with headquarters in New York, a second office in New Jersey and a third in London. It was one of the first agen-
cies to focus on the travel category, developing a strong reputation for creating integrated promotional programs to 
destinations focused on the U.S. market. Mr. Spring represented over 30 countries and many regions including the 
China National Tourist Office, Singapore Tourism, Hong Kong Tourist Board, European Travel Commission and Caribbe-
an destinations such as the Cayman Islands, St. Vincent & the Grenadines.  
 
Mr. Spring was born in England but has lived in New York for over 30 years.  He spent the first part of his career in 
London working for major advertising agencies including Saatchi & Saatchi and JWT.   
 

 
 

 

MARTY ST. GEORGE  
EXECUTIVE VICE PRESIDENT, COMMERCIAL AND PLANNING 

JETBLUE 
 
 

M arty St. George leads JetBlue’s airline planning and commercial teams 
including marketing, e-commerce, sales, revenue management, prod-

uct, network planning and partnerships, loyalty, operational planning, as well 
as JetBlue Getaways, its vacation packaging subsidiary. He also teaches inno-
vation classes at JetBlue University in Orlando, Florida.  
 
Mr. St. George joined JetBlue in 2006 as leader of the network strategy and partner-
ship team. In his eleven years at JetBlue, he has experienced record profits, occasional loss-
es, ice storms, and new airplane types, all while growing JetBlue to more than 100 cities in North, Central and South 
America. Regardless,  he is most proud of the fact that JetBlue continues to be one of the most awarded airlines in the 
world with countless product and service accolades under its belt.  
 
Prior to joining JetBlue, Mr. St. George held various marketing, network and strategy positions at both United Airlines 
and US Airways. He is a native of Boston and has a degree in Civil Engineering from the Massachusetts Institute of 
Technology (MIT).  

 
 

 
 

SHAWN F. SULLIVAN 
AIRBNB  

PUBLIC POLICY LEAD FOR CENTRAL AMERICA AND THE CARIBBEAN 
 
 

S hawn Sullivan joined Airbnb in 2016 and serves as the public policy 
lead for Central America and the Caribbean. He represents the com-

pany’s interests before governments, regulatory agencies and other stake-
holders on issues related to taxes, regulations and other matters. Prior to join-
ing Airbnb, Mr. Sullivan worked as an international government relations con-
sultant based in Washington D.C. and as the Latin America regional director for 
an international non-profit organization. He spent more than a decade serving as an 
American diplomat in Latin America, Africa and the Balkans.  
 
Mr. Sullivan holds an MA from the University of New Mexico and a BA from the University of Massachusetts at Am-
herst. He is fluent in Spanish and Portuguese. 
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KAROLIN TROUBETZKOY 
EXECUTIVE DIRECTOR, MARKETING AND OPERATIONS 
ANSE CHASTANET AND JADE MOUNTAIN RESORTS,  
SAINT LUCIA 
 
 

K 
arolin Troubetzkoy is the Executive Director, Marketing and Opera-
tions of Anse Chastanet and Jade Mountain Resorts in Saint Lucia, 

spearheading the marketing and day to day operations of these award win-
ning resorts since 1984. 

 
Since 2010, Mrs. Troubetzkoy has been the President of the Saint Lucia Hotel and 

Tourism Association (SLHTA) and has been instrumental in the successful launch of a Saint Lucia Tourism Enhance-
ment Fund (TEF). 
 
Mrs. Troubetzkoy is a Director of the Saint Lucia Tourist Board (SLTB) since 2010, and since 2014, she is the Chairper-
son of the destination’s Marketing Committee.  She is the President  (Term June 2016-2018) of the Caribbean Hotel 
and Tourism Association (CHTA).  
 
Mrs. Troubetzkoy chaired the CHTA Advocacy Committee for the region from 2012-2014 and is the current Chairper-
son of CAST (Caribbean Alliance of Sustainable Tourism), a CHTA initiative.  She was the recipient of the Saint Lucia 
Hotelier of the Year Award in 2006. In 2012, Mrs. Troubetzkoy received the prestigious Caribbean Hotelier of the Year 
Award from the Caribbean Hotel and Tourism Association. She is a citizen of Saint Lucia. 
 
 

 
 

JOSH CORTNEY 
Founder 
VODA Brands Group  
 
 

J osh Courtney, A veteran Producer for over 23 years with expertise 
ranging from Television, Film and Advertising to technical workflow 

integration. Mr. Courtney has designed, implemented and managed some 
of the most successful studios in the country. 

 
Currently Mr. Courtney is a partner and co-owner of ONNA a vertically inte-

grated entertainment company producing Feature Film, Television and Branded 
Content. He is also the founder of SkyVR a leading Virtual Reality company. 

 
Starting his career in broadcast at ESPN, he has enjoyed stints working with some of the nations leading brands and 
has earned numerous awards. Recently Mr. Courtney has been Producing and 2nd Unit Directing on several Feature 
films including The Recall, Humanity Bureau and several upcoming theatrical features. 
 
In 2004 Mr. Courtney founded VODA Brands Group , the top 20 studios in the country. VODA became a national outlet 
for Networks, Studios, Agencies and Brands, developing industry leading content over the last 12 years.  Mr. Courtney 
has long been considered a pioneer and industry insider in the digital workflow and cinema space starting with the 
early days of digital all the way through the transition to digital cinema. Mr .Courtney is currently consulting to several 
of the largest Studios and Cinema technology companies to usher in the next wave of entertainment technology. 
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Join us for 

CARIBBEAN WEEK CANADA 
November 10-17, 2017 

 

TORONTO 
Caribbean Ball — Friday, November 10    

Join us for the Caribbean Ball Featuring a Silent Auction & Entertainment—Net Proceeds to Support 
CTO Charities including the CTO Foundation and CTO Relief Fund. 
 

Consumer Show — Free Event Saturday, November 11  
Featuring Entertainment, Themed Areas, Presentations, and Food Demonstrations 
 

Caribbean Diaspora Forum — Sunday, November 12  
 

Media Events  — Monday, November 13  
Press Conference, Media Marketplace & Interviews, Media & Industry Awards Luncheon 
 

Trade Events—Tuesday, November 14 
Educating Travel Agents about the Caribbean featuring Selling the Romantic Caribbean and  
Selling Adventure  Travel & other Niche Markets 
 

MONTREAL 
Trade Event—Thursday, November 16 
Trade Show and Dinner 
 

Media Events—Friday, November 17 
Media Marketplace, Interviews & Media Luncheon 
 

Organized by  

Caribbean Tourism Organization 
For more information please visit  http://Canada.CaribbeanWeek.com  



 


